Aida Persuasive Letter Hooks
Right here, we have countless book aida persuasive letter hooks and collections to check out. We
additionally manage to pay for variant types and next type of the books to browse. The conventional
book, fiction, history, novel, scientific research, as with ease as various further sorts of books are
readily easily reached here.
As this aida persuasive letter hooks, it ends occurring visceral one of the favored ebook aida persuasive
letter hooks collections that we have. This is why you remain in the best website to see the unbelievable
ebook to have.

Business Communication John V. Thill 2004 This interactive book will give you the tools you'll need
to succeed in today's workplace by developing your essential communication skills. Three easy-to-follow
steps (planning, writing, and completing business messages) offer a practical strategy for writing and
delivering business messages. Abundant sample documents show how to apply the principles being
discussed. This is the only book that offers business communication experience in every chapter
through real-world "on-the-job" simulations, featuring actual companies and real-world business
documents. These simulations provide a unique opportunity for you to practice and sharpen your
business communication problem-solving skills. Topics include: understanding business communication;
the three-step writing process; letters, memos, e-mail, and other brief communications; reports and oral
presentations; and resumes and interviewing for employment. An essential and useful tool for anyone
interested in developing better business communication skills; human resource personnel, managers,
and office workers will find interactive book especially helpful.
The Illustrated London News 1882
Songwriting For Dummies Dave Austin 2010-07-08 Proven techniques for songwriting success This
friendly, hands-on guide tackles the new face of the recording industry, guiding you through the shift
from traditional sales to downloads and mobile music, as well as how you can harness social media
networks to get your music "out there." You get basic songwriting concepts, insider tips and advice, and
inspiration for writing — and selling — meaningful, timeless songs. Songwriting 101 — get a grip on
everything you need to know to write a song, from learning to listen to your "inner voice" to creating a
"mood" and everything in between Jaunt around the genres — discover the variety of musical genres
and find your fit, whether it's rock, pop, R&B, gospel, country, or more Let the lyrics out — master the
art of writing lyrics, from finding your own voice to penning the actual words to using hooks, verses,
choruses, and bridges Make beautiful music — find your rhythm, make melodies, and use chords to put
the finishing touches on your song Work the Web — harness online marketing and social networks like
Facebook, Twitter, and others to get your music heard by a whole new audience Open the book and
find: What you need to know before you write a single note Tips on finding inspiration Ways to use
poetic devices in lyrics Computer and Web-based shortcuts and technologies to streamline songwriting
A look at famous songwriting collaborators Writing for stage, screen, and television How to make a
demo to get your song heard Advice on how to make money from your music Learn to: Develop your
songwriting skills with tips and techniques from the pros Use social networking sites to get your music
out to the public Break into the industry with helpful, how-to instructions
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Start-up Nation Dan Senor 2011-09-07 START-UP NATION addresses the trillion dollar question: How is
it that Israel-- a country of 7.1 million, only 60 years old, surrounded by enemies, in a constant state of
war since its founding, with no natural resources-- produces more start-up companies than large,
peaceful, and stable nations like Japan, China, India, Korea, Canada and the UK? With the savvy of
foreign policy insiders, Senor and Singer examine the lessons of the country's adversity-driven culture,
which flattens hierarchy and elevates informality-- all backed up by government policies focused on
innovation. In a world where economies as diverse as Ireland, Singapore and Dubai have tried to recreate the "Israel effect", there are entrepreneurial lessons well worth noting. As America reboots its
own economy and can-do spirit, there's never been a better time to look at this remarkable and resilient
nation for some impressive, surprising clues.
Persuasive Copywriting Andy Maslen 2019-01-03 Enhance your copywriting skills with psychologydriven techniques to create stand out copy that taps into consumer decision making and sells, using this
second edition of the ultimate copywriting survival guide for the 21st century - essential to every
marketing or creative professional's bookshelf. With many professionals now developing their skills on
the job, it is notoriously difficult to benchmark successful copy. This book provides a step up for those
who already know the basics of writing copy, and are seeking more advanced, psychology-driven
techniques to gain the competitive edge. With practical insight into human decision making and
consumer engagement, it will inspire the clear-cut confidence needed to create, quantify, and sell stand
out copy in a cluttered marketplace. Complementing the 'how to' perspective of copywriting, with
impressive interviews from leading ad agencies and copywriters across the globe, this second edition
addresses the everyday issues faced in a multitude of roles, including: -Practical advice to measure and
benchmark effective copy -Guidance on creating and critiquing briefs -New chapters on how to weave
copywriting skills into the wider industry -Storytelling and content marketing -The impact of evolving
channels like mobile and social media Practical, inspiring and extremely digestible, Persuasive
Copywriting is the only vibrant, all-encompassing guide to copywriting that you need.
College English & Communication Sue C. Camp 1998 College English and Communication combines
business English and business communication into a comprehensive text which applies language arts
skills to business communication. This new edition features examples and exercises from contemporary
business office settings and includes situations in which students explore the use of technology in the
office environment. Also new to this edition is a text called College Communication which contains all
the chapters of College English and Communication, minus the chapters on grammar, mechanics, and
reading.
Shoot to Sell Rick Smith 2013-04-26 Producing and Distributing Special Interest Videos is a step-bystep, do-it-yourself guide for successfully producing, selling and marketing videos without a huge
financial investment for anyone who has an idea or expertise that they want to showcase in video. Learn
how to successfully create and market videos for carefully researched niche markets, for long-term
residual income.
Writing & Speaking in Technology Professions David F. Beer 1992 Did you know that technology
professionals spend 20 percent to 50 percent of their time communicating with others? This book
delivers concrete advice from foremost experts on how to write technical documents that are clear and
effect ive, give oral presentations more confidently, present information visually using graphics, and
much more.
The Copywriter's Handbook Robert W. Bly 2020-04-07 The classic guide to copywriting, now in an
aida-persuasive-letter-hooks

2/9

Downloaded from avenza-dev.avenza.com
on December 9, 2022 by guest

entirely updated fourth edition This is a book for everyone who writes or approves copy: copywriters,
multichannel marketers, creative directors, freelance writers, marketing managers . . . even small
business owners and information marketers. It reveals dozens of copywriting techniques that can help
you write both print and online ads, emails, and websites that are clear, persuasive, and get more
attention—and sell more products. Among the tips revealed: * 8 headlines that work--and how to use
them * The 5-step “Motivating Sequence” for generating more sales and profits * 10 tips for boosting
landing page conversion rates * 15 techniques to ensure your emails get high open and click-through
rates * How to create powerful “lead magnets” that double response rates * The “4 S” formula for
making your copy clear, concise, and compelling This thoroughly revised fourth edition includes all new
essential information for mastering copywriting in the digital age, including advice on content
marketing, online videos, and high-conversion landing pages, as well as entirely updated resources.
Now more indispensable than ever, Robert W. Bly's The Copywriter's Handbook remains the ultimate
guide for people who write or work with copy.
Improving Business Communication Skills Deborah Britt Roebuck 2001 This clear, concise, userfriendly book strives to deliver vital communication skills that future professionals need to be successful
in both their careers and personal lives. It offers readers the opportunity to involve themselves in the
subject matter in a creative, self-directed fashion, thus enhancing the learning process. The book
provides readers with complete guidelines for writing letters, memos and reports, preparing and
delivering presentations and using technology to communicate. For individuals in need of a review or
introduction of business communication skills.
Culture and Imperialism Edward W. Said 2012-10-24 A landmark work from the author of Orientalism
that explores the long-overlooked connections between the Western imperial endeavor and the culture
that both reflected and reinforced it. In the nineteenth and early twentieth centuries, as the Western
powers built empires that stretched from Australia to the West Indies, Western artists created
masterpieces ranging from Mansfield Park to Heart of Darkness and Aida. Yet most cultural critics
continue to see these phenomena as separate. Edward Said looks at these works alongside those of such
writers as W. B. Yeats, Chinua Achebe, and Salman Rushdie to show how subject peoples produced
their own vigorous cultures of opposition and resistance. Vast in scope and stunning in its erudition,
Culture and Imperialism reopens the dialogue between literature and the life of its time.
Business Communication Today Courtland L. Bovée 1998 Covers the basic principles of Business
Communication. This book intends to serve the students who use it by giving them the communication
skills they need to succeed in business. It is appropriate for Business Communications Courses.
AIDA Copywriting for Beginners Amanda Symonds 2022-09-24 AIDA copywriting is a technique that
has been used by marketers and advertisers for many years. It is a way of structuring your message in
order to get the most impact and response from your audience. Many copywriters use a variation of the
AIDA formula without even realising it! With this book, you will be able to learn and apply the concepts
of AIDA Copywriting quickly so that you can create more effective marketing materials and improve
your conversion rates and overall results. We include templates for writing email, ads and website copy
using the AIDA technique. We also show how AI writers can help you write compelling sales copy. Don't
know what to say in your sales copy? Don't wait for your client to complain before you try new methods.
If you need to be more efficient in your copywriting or are simply searching for new ideas and methods
for your sales copy, then this ready-to-use AIDA template book is right for you!
The Copywriter's Handbook Robert W. Bly 1990-03-15 A book for everyone who writes or edits copy,
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it reveals dozens of techniques that can help you write ads, commercials, and direct mail that get more
attention and sell more products.
Persuade People with Your Writing: Teach Yourself Karen Mannering 2012-12-28 The ability to
persuade people to agree with you can be crucial to your working life. This book will help you apply the
psychology of persuasion to your writing. Persuasion expert Karen Mannering guides you through all
aspects of business writing, from adverts to business plans, emails to Twitter Feeds, and letters to
reports to produce sharper and more productive copy through the power of persuasion.
Business Communication with Writing Improvement Exercises Phyllis Davis Hemphill 2001 Practical,
well-organized, and readable, this highly successful book explains the basics of business communication
and then provides practice in applying them — in many “real-world” forms of communication. It uses
writing improvement exercises to emphasize workplace skills that are needed in order to communicate
credibly, and compose letters, memorandums, reports, proposals, employment communications and oral
presentations. Chapter topics include: state-of-the art technology challenges; basic qualities for
effective communications; valuable tips on finding and keeping a job, advancing, and resigning; a basic
theory of communication; the role of ethics in business communication; and healthy computing. For
individuals in the business world who want to improve their written communication skills and products.
Business and Professional Writing: A Basic Guide for Americans Paul MacRae 2016-05-26
Straightforward, practical, and focused on realistic examples, Business and Professional Writing: A
Basic Guide for Americans is an introduction to the fundamentals of professional writing. The book
emphasizes clarity, conciseness, and plain language. Guidelines and templates for business
correspondence, formal and informal reports, brochures and press releases, and oral presentations are
included. Exercises guide readers through the process of creating and revising each genre, and helpful
tips, reminders, and suggested resources beyond the book are provided throughout.
Influence Robert B. Cialdini 1988
The Encyclopedia of Business Letters, Faxes, and E-mail Robert W. Bly 2009-01-01 A practical
guide to drafting time-saving and effective e-mails, faxes, and memos for every occasion comes
complete with three hundred model letters and instructions for adapting each one to fit a particular
need. Original.
Effective Business Communications Herta A. Murphy 1980 The Murphy book gives strong emphasis to
completeness, conciseness, consideration, concreteness, clearness, courteousness, and correctness in
business communication. These "seven Cs" guide student-readers to choose the content and style that
best fits the purpose and recipient of any given message. Pedagogically rich, most chapters in this
paperback text include checklists, mini-cases and problems, "Communication Probe" boxes which
summarize related research, and sidenotes that isolate significant points that should not be missed. Two
new chapters are devoted to ethics and technology respectively.
Magnetic Selling Robert W. Bly 2006 "What is it that makes some sales professionals irresistible,
while others can't even get their feet in the door? Successful salespeople have a magnetic attraction
that draws prospects in, and makes them want to do business with you. The good news is that the
elements of sales magnetism are something anyone can learn...and this book shows you how. Magnetic
Selling reveals the simple but powerful truths you need to entice more prospects and close more sales.
You'll find out how to immediately create an irresistible attraction -- not only to your products, but also
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to yourself. You'll learn how to: * Develop and exhibit the qualities that will appeal to people. * Develop
a telephone voice people won't hang up on. * Master the principle of ""continuing the conversation."" *
Use words and phrases that make people more open to what you're selling. * Exclude the nonessential
information people consider irrelevant or boring. This book gives you proven techniques for attracting
more potential buyers, improving response rates while prospecting, and intensifying interest when
closing the deal to encourage bigger orders. From making memorable sales presentations...to using
inexpensive deal sweeteners...to accurately assessing customers' requirements...to overcoming buyer
skepticism and price objections...Magnetic Selling provides the key for closing more sales more often -and achieving unprecedented success."
Webster's New World Letter Writing Handbook Robert Bly 2013-02-28 Expert tips and 300 sample
letters make business and personal correspondence a snap. When trying to close a sale, answer a
complaint, or offer thanks, a well-crafted letter can make all the difference. Packed with practical
advice and 300 easy-to-adapt sample letters, this all-purpose guide shows readers how to write letters
that get results -at work and at home. Covering the nuts-and-bolts of letter writing as well as the secrets
of high-impact prose, the book delivers proven recipes for attention-grabbing introductions, persuasive
arguments, memorable phrases, and closing clinchers. Best of all, it offers guidance on business and
personal letters for every circumstance, from job hunting, selling, fundraising, and asking favors to
giving a reprimand, responding to criticism, expressing sympathy, and declining gracefully. It's the only
reference anyone will ever need to write the perfect letter, whatever the occasion.
Writing Your Journal Article in Twelve Weeks Wendy Laura Belcher 2009-01-20 This book provides
you with all the tools you need to write an excellent academic article and get it published.
A Handbook for the Productive Writer Bryan Collins 2014-11-24 Do you want to become a more
productive writer? Are you having trouble finishing what you started? Do you need help with your
writing projects? This book gives you 33 simple but effective strategies that can help. It’s suitable for: *
Fiction writers * Copywriters * Business people * Those who want to improve their skills with the
written word * Anyone who wants to become more productive You can use the 33 strategies in this book
to write copy for a website, a blog post, a newsletter, an article, a college assignment, a short-story, a
book, or even a novel. This book also provides practical tips for those who want to build a platform and
market their books, products or services online with great copy. You'll also learn: * How to become the
type of writer who generates ideas, fleshes them out on the page and then finishes what they started *
When you should ask for help and what to do if you receive negative feedback about your work * Why
it's important to begin your next writing project with the end in mind * What happens when you treat
your writing like a job and not just a hobby For the price of a cup of coffee, you'll also discover the tools
that productive writers use to accomplish more on the blank page. Download your free sample now
Persuasive Advertising for Entrepreneurs and Small Business Owners William Winston 2014-02-04 Here
is the perfect book for entrepreneurs and small business owners who want to know how to create
effective advertising on an affordable budget. Persuasive Advertising for Entrepreneurs and Small
Business Owners shows you how to plan and execute money-making advertisements and commercials-on a workable budget. Jay Granat, an experienced marketing professional and ad man, provides readers
with a practical understanding of advertising principles, media selection, copywriting, consumer
behavior, and persuasive advertising methods in promotional efforts. These principles have important
implications, and Jay Granat shows you how to utilize them and stay within your means. Successful
cases from across the media--television, print, direct mail, radio, transit, and public relations,
representing construction, law, medicine, publishing, retail businesses, restaurants, and others-aida-persuasive-letter-hooks
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highlight various prosperous approaches to persuasive advertising. Written specifically for
entrepreneurs and small business owners, Granat’s book is the first to explain how to use persuasive
tactics and strategies. Ideal for established small business owners and those starting such a venture,
this manual makes affordable advertising an easier step on the path to success. In addition to analyzing
many aspects of advertising, this manual outlines appropriate networking and public relations
strategies for entrepreneurs and small business owners. Granat teaches you how to construct moneymaking advertising and to recognize when your sales messages are effective and when the messages
need to become more persuasive. To help illustrate the power of effective sales messages, he includes
examples of his own advertising successes and failures. You will be better equipped to foresee when
your own advertising campaigns are more likely to succeed or more likely to fail and how to reverse a
failing campaign. Descriptions of the advantages and disadvantages of each advertising medium assist
with the question of how to construct effective and persuasive selling messages for specific media.
Whether you are looking for advice on how to plan a marketing/advertising campaign, ways to
familiarize yourself with each medium available and select a medium to carry your messages, or how to
use mind-set advertising, you will find it in Persuasive Advertising for Entrepreneurs and Small
Business Owners. This abundance of useful information is ideal for copywriters, brand managers,
entrepreneurial institutes, business professors, communications professionals, readers of Inc., Success,
and Entrepreneur, advertising and marketing students, and of course, entrepreneurs and small business
owners.
The Content Marketing Handbook Robert W. Bly 2020-02-18 The Content Marketing Handbook
helps entrepreneurs, marketers, and small business owners understand the true role of content within
integrated multichannel marketing campaigns, avoid wasting time and money by giving away content
with no ROI, and instead skillfully create content that builds trust, stimulate interest, and ultimately get
more orders for what they are selling. Readers will learn how to: Create A-level content that gets
noticed, gets read, and eliminates “content pollution” Overcome the biggest weakness of content
marketing Double marketing response rates by adding lead magnets, bonus reports, and other free
content offers Use content to build brands, enhance reputations, and stand out from the competition
Plan, execute and measure content marketing in a multichannel environment Know when to stop giving
away content and start asking for the orders
Excellence in Business Communication John V. Thill 2002
Hypnotic Writing Joe Vitale 2006-12-22 Discover the secrets of written persuasion! "The principles of
hypnosis, when applied to copywriting, add a new spin to selling. Joe Vitale has taken hypnotic words to
set the perfect sales environment and then shows us how to use those words to motivate a prospect to
take the action you want. This is truly a new and effective approach to copywriting, which I strongly
recommend you learn. It's pure genius." -Joseph Sugarman, author of Triggers "I've read countless book
on persuasion, but none come close to this one in showing you exactly how to put your readers into a
buying trance that makes whatever you are offering them irresistible." -David Garfinkel, author of
Advertising Headlines That Make You Rich "I am a huge fan of Vitale and his books, and Hypnotic
Writing (first published more than twenty years ago), is my absolute favorite. Updated with additional
text and fresh examples, especially from e-mail writing, Joe's specialty, Hypnotic Writing is the most
important book on copywriting (yes, that's really what it is about) to be published in this century. Read
it. It will make you a better copywriter, period." -Bob Bly, copywriter and author of The Copywriter's
Handbook "I couldn't put this book down. It's eye opening and filled with genuinely new stuff about
writing and persuading better. And it communicates it brilliantly and teaches it brilliantly-exemplifying
the techniques by the writing of the book itself as you go along." -David Deutsch, author of Think Inside
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the Box, www.thinkinginside.com "Hypnotic Writing is packed with so much great information it's hard
to know where to start. The insights, strategies, and tactics in the book are easy to apply yet deliver one
heck of a punch. And in case there's any question how to apply them, the before-and-after case studies
drive the points home like nothing else can. Hypnotic Writing is not just about hypnotic writing. It is
hypnotic writing. On the count of three, you're going to love it. Just watch and see." -Blair Warren,
author of The Forbidden Keys to Persuasion
Persuasive Business Writing Patrick Forsyth 2002 This is a guide to how to achieve your objectives
and raise your profile through effective business writing.
The Athenaeum 1889
Athenaeum and Literary Chronicle 1889
Essentials of Business Communication Mary Ellen Guffey 2003-02-01 Covering business communication
skills, this text includes a grammar check, writing improvement exercises and cases which break down
the writing process into simple components. E-mail, Web research, team and critical thinking exercises
have also been added to this edition.
Business Letters that Get Results! Jay Hamilton Jones 1991 Recommends techniques for enlivening
letters used in various business situations, and provides examples of effective letters
Payforward Networking Andrew Hennigan 2015-09-24 Without an effective network it is much harder
to get a job, find business, influence people and much more. Most people are aware of this, but are not
so sure how to go about building, maintaining and using a network. "Payforward Networking" is for
these people. Based on the networking workshops taught for many years by communication consultant
Andrew Hennigan in business schools and companies, it presents a simple, methodical approach to
networking that is both effective and easy to master. At the same time it is also built on ethical "white
hat" methods that will not make you feel uncomfortable or manipulative. The book covers the basics of
networking in real-life and online, the essentials of online reputation management, the impact of culture
on networking, strategic networking and much more.
Copywriting Secrets: How Everyone Can Use the Power of Words to Get More Clicks, Sales,
and Profits...No Matter What You Sell Or Who You Se Jim Edwards 2019-12-12 This book will help
you to make more money, serve more people, and increase your impact so you can change the world in
your own way. Few people on earth have studied and applied sales copy in more situations, for more
people, and in more businesses than Jim has. This book will teach you a skill that will pay you for the
rest of your life.
The Frankfurt Book Fair and Bestseller Business Beth Driscoll 2020-10-22 The Frankfurt Book Fair is
the leading global industry venue for rights sales, facilitating business-to-buzzness deals and
international networks. In this Element, we pursue an Ullapoolist approach to excavate beneath the
production of bestsellers at the Fair. Our investigation involved three consecutive years of fieldwork
(2017–2019) including interviews and autoethnographic, arts-informed interventions. The Element
argues that buzz at the Fair exists in two states: as market-ready media reports and partial, lived
experiences linked to mood. The physical structures and absences of the Fair enact its power relations
and direct the flow of books and buzz. Further, the Fair is not only a site for commercial exchange but a
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carnival of sorts, marked by disruptive historical events and problematic socio-political dynamics. Key
themes emerging from the Element are the presence of excess, the pseudo(neo)liberal self-satisfaction
of book culture, and the interplay of optimism and pessimism in contemporary publishing.
Essentials of Business Communication Mary Ellen Guffey 2012-01-15 ESSENTIALS OF BUSINESS
COMMUNICATION, 9TH EDITION presents a streamlined approach to business communication that
includes unparalleled resources and author support for instructors and students. ESSENTIALS OF
BUSINESS COMMUNICATION provides a four-in-one learning package: authoritative text, practical
workbook, self-teaching grammar/mechanics handbook, and premium Web site. Especially effective for
students with outdated or inadequate language skills, the Ninth Edition offers extraordinary print and
digital exercises to help students build confidence as they review grammar, punctuation, and writing
guidelines. Textbook chapters teach basic writing skills and then apply these skills to a variety of emails, memos, letters, reports, and resumes. Realistic model documents and structured writing
assignments help students build lasting workplace skills. The Ninth Edition of this award-winning text
features increased coverage of electronic messages and digital media, redesigned and updated model
documents to introduce students to the latest business communication practices, and extensively
updated exercises and activities. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The Online Copywriter's Handbook Robert W. Bly 2003-02-20 The Web has developed its own set of
rules and attitudes for writing hard-hitting marketing copy. Robert Bly's The Online Copywriter's
Handbook is the first practical and authoritative guide to what exactly those rules are and how they
differ from writing for print audiences. From novices just taking their first copywriting steps to veterans
looking to add impact and results to their online efforts, it covers everything from general fundamentals
of writing effective copy to specific Web copywriting tips and traps.
Persuasive Online Copywriting Bryan Eisenberg 2003 Writing for the web. Web word wizardry. Web
writing that works. What does that mean? Your online copy must persuade - it's integral to getting your
visitors or readers to register, subscribe, qualify as leads, and yes, even buy from you. It's writing that
must earn its keep. And to effectively manage the quality of your online writing, you need to understand
what works, why it works and how to make it work better for you.Whether you are the marketer
responsible for the bottom line or the writer creating the copy, Persuasive Online Copywriting provides
the tools you need to get results.Bryan Eisenberg, Jeffery Eisenberg and Lisa T. Davis are Future Now,
Inc., an agency Specializing in online conversion since 1998. In addition to offering seminars and
workshops, the trio's publications include The Marketer's Commom Sense Guide to E-Metrics, an ROI
Marketing column for ClickZ and GrokDotCom.
The Poisonwood Bible Barbara Kingsolver 2008-09-04 'Breathtaking.' Sunday Times 'Exquisite.' The
Times 'Beautiful.' Independent 'Powerful.' New York Times An international bestseller and a modern
classic, this suspenseful epic of one family's tragic undoing and their remarkable reconstruction has
been read, adored and shared by millions around the world. This story is told by the wife and four
daughters of Nathan Price, a fierce, evangelical Baptist who takes his family and mission to the Belgian
Congo in 1959. They carry with them everything they believe they will need from home, but soon find
that all of it - from garden seeds to Scripture - is calamitously transformed on African soil. What readers
are saying 'This remains one of the most fascinating books I have ever read.' 'I felt every emotion under
the sky with this book.' 'Riveting.' 'This novel left a lasting - YEARS LASTING - impression.' 'This is one
of those booksthat stands the test of time and is worth rereading.' 'Five epic, no-wonder-this-book-is-sowell-loved stars!'
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