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Creating Wealth from Knowledge J. R. Bessant 2010-01-01 This book illustrates that, although
innovation has always mattered in economic development, simply increasing expenditure in
creating knowledge may not be the answer: we need to look at the whole system through
which such knowledge translates to value creation. The contributors explore the implications
of the changing twenty-ﬁrst century context of networked, global and increasingly open
innovation a world in which knowledge ﬂows become as important as knowledge creation. In
so doing, they address four key questions: what is the context within which innovation occurs
in the UK? How do new ﬁrms form on the basis of knowledge and its deployment? How do
established ﬁrms access and use knowledge to improve their current activities and generate
new directions? What technical and organizational infrastructures enable these activities?
Drawing out lessons for future research, this book will be of great interest to academics
concerned with science and innovation policy and its implementation. Managers and policy
makers involved in innovation and technology strategy, and with developing responses to new
challenges such as open innovation , will also ﬁnd much to interest them within this book.
Discontinuous Innovation Peter AugsdÃ¶rfer 2013-08-28 This book is based on the ﬁndings,
issues and questions related to an ongoing decade-old research project named the Innovation
Lab (www.innovation-lab.org). The research project focuses on discontinuous innovation in
more than thirteen countries, most of which are European, and provides useful insights into its
diﬀerent challenges. It also raises several questions related to the subject, some of which are:
how do ﬁrms pick up weak signals on emerging — and possibly radically diﬀerent —
innovation? What should ﬁrms do when these weak signals hit their “mainstream” process?
What are the criteria for allocating resources to a strategic innovation project? What actions
should ﬁrms take to avoid being left out by the “corporate immune system”? How should ﬁrms
organize projects that often break existing rules and require new rules to be created? This
book attempts to provide answers to the above mentioned questions by gathering information
from the research project and also from ﬁrms that have tried exploring various ideas, models
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and insights to tackle discontinuous innovation. Written in a simple and accessible manner,
this book will be of interest to both practitioners and academics alike.
High-Involvement Innovation J. R. Bessant 2003-06-02 Provides a framework for thinking
about and organizing a culture of continuous innovation. * Based on ten years of research with
over 200 organizations.
Marketing for Entrepreneurs Frederick G. Crane 2009-09-16 One of the primary reasons
most often cited for the failure of a new venture is the entrepreneur's inability to identity and
exploit the `right idea'. This is directly connected to the concepts and principles of marketing,
speciﬁcally: knowing what to produce and knowing what not to produce. Additionally, even if
the entrepreneur has the right idea, many experts cite weak marketing eﬀorts (marketing
execution) as another reason for venture failure. Marketing for Entrepreneurs moves beyond
the classic 4Ps and demonstrates the application of marketing in an entrepreneurial context.
Traditional marketing texts are incapable of addressing marketing concepts directly applicable
to the entrepreneur's unique situation. Furthermore, general entrepreneurship books are also
not applicable because they tend to focus on management teams or the development of
business plans while failing to address critical marketing dimensions.
Strategic Operations Management Steve Brown 2007-06-01 This is a substantial new edition of
a successful textbook which continues to have a sensible and 'easy to read' style. Each
Chapter has a past/present/future theme with a real strategic approach. Strategic Operations
Managment shows operations as combining products and services into a complete oﬀer for the
customer. Services are therefore seen as key and are integrated throughout the material in
each chapter. Manufacturing, service supply and other key factors are all shown to be in place.
In an era where companies are fond of talking about core competences but still struggle to
understand their operations, this is an important for academics and practitioners alike. Only
when managers understand their operations will they be able to leverage them into any sort of
capabilities that will lead to competitive advantage. Online tutor resource materials
accompany the book.
The Opportunity Analysis Canvas James V. Green 2016-01-17 From the creator of "Developing
Innovative Ideas for New Companies," the #1 course in entrepreneurship with over 1,000,000
learners from 175 countries. IN THE OPPORTUNITY ANALYSIS CANVAS, DR. JAMES V. GREEN
SHARES HOW TO BECOME MORE EFFECTIVE IN IDENTIFYING AND ANALYZING
ENTREPRENEURIAL OPPORTUNITIES, AND BUILDING SUSTAINABLY COMPETITIVE COMPANIES.
Why are entrepreneurs successful? How can we understand and develop our thinking to be
better entrepreneurs? What are the keys to developing winning entrepreneurial ideas?
Distilling vast amounts of research in psychology, sociology, and economics into a practical
how-to guide for aspiring and active entrepreneurs, Dr. Green presents a whole new
understanding of entrepreneurial mindset and action. At its core, The Opportunity Analysis
Canvas contains a powerful argument that anyone can be a successful entrepreneur by
thoughtfully examining themselves and the business opportunity. By harnessing these
insights, we can transform our ideas into businesses that are lasting successes. DR. JAMES V.
GREEN, an award-winning educator at the University of Maryland, leads the education
activities of the Maryland Technology Enterprise Institute (Mtech) in the A. James Clark School
of Engineering. As its Director of Entrepreneurship Education, he leads undergraduate and
graduate courses in entrepreneurship, innovation, and technology commercialization. With
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more than twenty publications to his credit, he is a thought leader in entrepreneurship
education.
Managing Innovation Joe Tidd 2014-09-23 Managing Innovation is an established, best-selling
text for MBA, MSc and advanced undergraduate courses on innovation management,
management of technology, new product development and entrepreneurship. It is also widely
used by managers in both the service and manufacturing sectors. Now in its ﬁfth edition, the
text has been fully revised and is accompanied by the Innovation Portal at
www.innovation-portal.info, which contains an extensive collection of additional digital
resources for both lecturers and students. Features: The Research Notes and Views from the
Front Line feature boxes strengthen the evidence-based and practical approach making this a
must-read for anyone studying or working within innovation. The Innovation Portal at
www.innovation-portal.info is an essential resource for both student and lecturer and includes
the Innovation Toolkit – a fully searchable array of practical innovation tools along with a
compendium of cases, activities, audio and video clips.
Advanced Introduction to Regional Innovation Systems Bjørn T. Asheim 2019 Over the past 25
years, the regional innovation system (RIS) approach has become a powerful framework for
explaining the uneven geographical distribution of innovation in space as well as for
developing policies geared towards boosting the innovation capability of regional economies.
This Advanced Introduction provides a critical review and discussion of research on RIS to
answer a set of core questions covering the origins of the concept and its theoretical
underpinnings to the challenges for future scholarly work on RIS.
Innovation Project Management Harold Kerzner 2019-09-04 Actionable tools, processes
and metrics for successfully managing innovation projects Conventional project management
methods are oftentimes insuﬃcient for managing innovation projects. Innovation is lost under
the pre-determined scope and forecasted environments of traditional project management.
There is tremendous pressure on organizations to innovate, and the project managers
responsible for managing these innovation projects do not have the training or tools to do their
jobs eﬀectively. Innovation Project Management provides the tools, insights, and metrics
needed to successfully manage innovation projects—helping readers identify problems in their
organization, conceive elegant solutions, and, when necessary, promote changes to their
organizational culture. There are several kinds of innovation—ranging from incremental
changes to existing products to wholly original processes that emerge from market-disrupting
new technology—that possess diﬀerent characteristics and often require diﬀerent tools. Bestselling author and project management expert Harold Kerzner integrates innovation, project
management, and strategic planning to oﬀer students and practicing professionals the
essential tools and processes to analyze innovation from all sides. Innovation Project
Management deconstructs traditional project management methods and explains why and
how innovation projects should be managed diﬀerently. This invaluable resource: Provides
practical advice and actionable tools for eﬀectively managing innovation projects Oﬀers valuebased project management metrics and guidance on how to establish a metrics management
program Shares exclusive insights from project managers at world-class organizations such as
Airbus, Boeing, Hitachi, IBM, and Siemens on how they manage innovation projects Explores a
variety of types of innovation including co-creation, value-driven, agile, open versus closed,
and more Instructors have access to PowerPoint lecture slides by chapter through the book’s
companion website Innovation Project Management: Methods, Case Studies, and Tools for
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Managing Innovation Projects is an essential text for professional project managers, corporate
managers, innovation team members, as well as students in project management, innovation
and entrepreneurship programs.
Creativity for Innovation Management Ina Goller 2017-03-16 Creativity for Innovation
Management is a rigorous yet applied guide which illustrates what creativity is, why it matters,
and how it can be developed at both individual and group levels. Unlike many techniqueoriented books, this book will combine theory and practice, drawing on the latest research in
psychology, organizational behaviour, innovation and entrepreneurship. This exciting new text
outlines the necessary skills and competences for innovative and creative processes. It
provides opportunities to explore these and also to develop them via a wide variety of
activities linked to relevant tools and techniques, as well as a range of case studies. By
working through key competence areas at personal and then team levels, students then have
an opportunity to practice and enhance these skills. This will be complemented by online
resources which will provide students with access to key tools and techniques plus activities to
help develop their creativity. This textbook is ideal for students of innovation, management
and entrepreneurship, as well as professionals in those industries that want to excel by
developing and applying their own creativity at work.
Vigilant Innovation Bill Russell 2020-09-07 Drawing on over hundred years of research into
innovation and an in depth research study, the book brings to life the reality of managing
established ﬁrms to secure advantage through vigilant innovation approaches in disrupting
digital era markets. Exploring how organizations manage new oﬀering development focused
innovation across a portfolio of core, adjacent and breakthrough environments, the focus is on
the search and select phases of the innovation process, and how established ﬁrms identify and
validate a range of opportunities. Companies face the paradox of how to establish search and
select processes for focal markets, while also setting up routines to sense and respond to
disruptive innovation signals from adjacent and more peripheral markets. The book builds on
research into peripheral vision, and considers how organizations manage the crucial early
stages of a vigilant innovation process. The research project at the heart of the book focused
on 10 case companies in the publishing sector. The new frameworks developed by the author
were informed by over 60 interviews, the innovation literature and the author’s experience as
a researcher, consultant and practitioner.
Innovating in the Open Lab Albrecht Fritzsche 2020-05-05 Open labs provide spaces for
interaction across organizational boundaries. They create a huge potential to advance
innovation processes. Making use of this potential, however, is not an easy task. It requires
diligence, sophistication and perseverance from everyone involved in the implementation and
the management of the lab. This book brings together contributions from leading experts in
engineering, design, strategy, foresight and marketing research as well as policy makers and
practitioners from an open lab. It explores from diﬀerent perspectives how open labs can be
used to facilitate innovation and what needs to be done to make the operation of an open lab
successful. The topics addressed in the book include: interaction patterns and mediation in
open labs, innovation technology, resource management, ecosystem and platform design,
cultural translation, productivity, multi-channel communication, and more. The ﬁrst part of the
book is dedicated to the study of JOSEPHS®, an open lab in Germany. It gives insight in the
practical challenges of running an open lab and its role in the local business ecosystem. The
other parts of the book discuss the phenomenon of open labs in general and its signiﬁcance in
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diﬀerent contexts all around the world.
Free Innovation Eric Von Hippel 2016-11-10 A leading innovation scholar explains the
growing phenomenon and impact of free innovation, in which innovations developed by
consumers and given away “for free.” In this book, Eric von Hippel, author of the inﬂuential
Democratizing Innovation, integrates new theory and research ﬁndings into the framework of a
“free innovation paradigm.” Free innovation, as he deﬁnes it, involves innovations developed
by consumers who are self-rewarded for their eﬀorts, and who give their designs away “for
free.” It is an inherently simple grassroots innovation process, unencumbered by compensated
transactions and intellectual property rights. Free innovation is already widespread in national
economies and is steadily increasing in both scale and scope. Today, tens of millions of
consumers are collectively spending tens of billions of dollars annually on innovation
development. However, because free innovations are developed during consumers' unpaid,
discretionary time and are given away rather than sold, their collective impact and value have
until very recently been hidden from view. This has caused researchers, governments, and
ﬁrms to focus too much on the Schumpeterian idea of innovation as a producer-dominated
activity. Free innovation has both advantages and drawbacks. Because free innovators are
self-rewarded by such factors as personal utility, learning, and fun, they often pioneer new
areas before producers see commercial potential. At the same time, because they give away
their innovations, free innovators generally have very little incentive to invest in diﬀusing what
they create, which reduces the social value of their eﬀorts. The best solution, von Hippel and
his colleagues argue, is a division of labor between free innovators and producers, enabling
each to do what they do best. The result will be both increased producer proﬁts and increased
social welfare—a gain for all.
Strategic Operations Management Steve Brown 2013 This revitalized new edition of Strategic
Operations Management focuses on the four core themes of operations strategy, a vital topic
for any company's objectives: strategy, innovation, services, and supply. Expertly authored by
a team of Europe's top scholars in the ﬁeld, the text is enhanced by the addition of new case
examples, graphic images, learning objectives, discussion questions, and suggestions for
further reading. In addition, the companion website oﬀers a comprehensive set of web links
and videos to augment the learning experience. This truly comprehensive volume underscores
the diﬀerences between the core theories that underpin operations management. Students
taking MBA, MSc and MBM classes on operations management, advanced operations
management, and strategic operations management will ﬁnd this textbook fulﬁlls all their
requirements whilst advanced undergraduate classes in these areas will also ﬁnd the book an
essential read.
Classic Drucker Peter Ferdinand Drucker 2006 This book gathers together Peter Drucker's
articles from Harvard Business Review and frames them with a thoughtful introduction from
the Review's Editor Tom Stewart One of this century's most highly regarded students of
management, Drucker has sought out, identiﬁed, and examined the most important issues
confronting managers, from corporate strategy to management style to social change.
Through his unique lens, this volume gives us the rare opportunity to trace the evolution of the
great shifts in our workplaces, and to understand more clearly the role of managers. This book
gathers together Drucker's articles from Harvard Business Review and frames them with a
thoughtful introduction from the review's editor Thomas A. Stewart.
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Corporate Entrepreneurship and Innovation Paul Burns 2020-02-15 Written by a highly
regarded expert on entrepreneurship, this bestselling textbook provides an engaging and
comprehensive overview of corporate entrepreneurship. Now in its fourth edition and fully
revised throughout, this accessible text is structured in four key parts that cover everything a
student needs to know about the topic. After an initial consideration of what constitutes
corporate entrepreneurship and innovation, the author then guides students through the four
pillars of entrepreneurial architecture: culture, structure, leadership and strategy. The third
section focusses on the entrepreneurial mind-set, including how to encourage creativity,
business ideas and developing concepts. Finally, the book draws attention to corporate
venturing, examining venture teams, intrapreneurs, market development and the role of
shareholder value. It is no longer suﬃcient for businesses to grow simply by cutting costs and
taking over competitors. To achieve true success, organisations must avoid an ageing product
or service portfolio to bring new, innovative ideas to market. Corporate entrepreneurship is
inherently risky and therefore requires a fresh approach to strategy. The approach Paul Burns
oﬀers will successfully overcome barriers to launching new ideas, internal challenges of
managing creativity and show how to foster an entrepreneurial culture. This is the go-to
textbook for all students studying Corporate Entrepreneurship, Intrapreneurship or Corporate
Venturing at undergraduate, postgraduate or MBA level. The book is also essential reading for
courses on Strategic Entrepreneurship and Innovation. New to this Edition: - Fully revised and
updated content throughout with new four-part structure - Brand new case studies in every
chapter, featuring some of the world's highest proﬁle companies from across the globe - A
greater focus on innovation, including a new chapter on this topic at the start of the book New chapters on 'Developing a Business Model', 'Managing Change' and 'Managing Risk' - New
on-page glossary with key terms highlighted in the text and deﬁned in the margins - New
Activities and Group Discussion topics at the end of each chapter
Leading Public Sector Innovation Christian Bason 2010 Using global case studies and
many practical examples, this book explores the innovation challenges that face the public
sector today.
Entrepreneurship John R. Bessant 2018-05-29 TRY (FREE for 14 days), OR RENT this title:
www.wileystudentchoice.com Successful entrepreneurship requires a specialized mix of
innovation, drive, business acumen, and communication; an entrepreneur sees the potential
and pitfalls in any idea, and understands the product, the market, and the business climate
well enough to make smart decisions for the venture. This book is designed to go beyond the
nuts and bolts of entrepreneurship and help students develop the critical foundation referred
to as “entrepreneurial thinking.” Organized to align with the typical ﬂow of development, the
text allows students to develop their own ideas alongside each lesson. Coverage of goals,
opportunities, and resources includes detailed discussion of venture funding, ﬁnancial
resources, and the relationships needed to get an idea oﬀ of the ground; subsequent chapters
include clear guidance on keeping the momentum going through product development,
enterprise growth, value creation, and the evolution of the business model. Based on the latest
research and providing a truly global perspective, this book gives students a comprehensive,
real-world foundation in entrepreneurship today.
Innovation and Entrepreneurship John Bessant 2007-06-19 This is an accessible text on
innovation and entrepreneurship aimed speciﬁcally at undergraduate students, primarily for
those studying business and management studies, but also engineering and science degrees
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with management courses.
Innovation and Entrepreneurship J. R. Bessant 2011-05-16 Developed for courses at both
undergraduate and postgraduate level Innovation and Entrepreneurship is an accessible
introductory text written primarily for students of business and management studies. The book
is also suitable for engineering students studying courses in business and management.
Contemporary issues in both innovation and entrepreneurship are used to engage and excite
students, and lead them to the relevant theory, models and lessons. The authors have created
a new text which includes: Fully integrated contemporary themes in innovation, such as
sustainability, social entrepreneurship and creating new ventures. A focus on the role of
individual entrepreneurship and organizational innovation, in private and public services.
Contemporary cases from areas including new media, computer gaming, internet services, and
public and social innovation cases.
Enterprise: Entrepreneurship and Innovation Robin Lowe 2012-06-25 Enterprise,
Entrepreneurship and Innovation: Concepts, Contexts and Commercialisation provides readers
with an accessible and readable introduction to the various dimensions of entrepreneurship
and market innovation. It has a clear structure that is easy for the reader to follow and it
focuses on enterprising behaviour. The text contains: * case studies and ‘pause and reﬂect’
situations for the entrepreneur to deliberate on the information they have available before
making their decision. This helps to emphasise the point that there are few simple and
straightforward decisions closely reﬂecting decisions in ‘real life’. * integrative personal
development activities that provide a basis for readers to reﬂect on the learning of the
chapters and develop a personal development strategy to increase their ability to become
more entrepreneurial and improve their ability to manage market innovation. * an
accompanying website giving students and lecturers access to additional resources in order to
explore the subject further. A full set of powerpoint slides plus exercises is included, plus
suggestions for the use in class of the case studies and other illustrations. Students can access
further learning resources to build up their knowledge of innovation situations using the
hotlinks to useful websites that will add further depth and bring up to date the case studies
and illustrations. Enterprise, Entrepreneurship and Innovation: Concepts, Contexts and
Commercialisation shows: * how to understand and acquire the entrepreneur’s skills, attitudes
and knowledge * the techniques needed to generate new business and create a new
organisation * how to become more innovative, self reliant, and opportunistic. * the learning
and decision-making processes of entrepreneurs
Innovation and Entrepreneurship in Biotechnology, an International Perspective
Damian Hine 2006-01-01 This book is aimed at providing a large audience, including
practitioners, politicians and decision-makers, with useful insights in relation to innovation and
entrepreneurship in the biotechnology industry. It oﬀers an international perspective and a set
of theoretical lenses to underline the roles and the eﬀects of entrepreneurship and scientiﬁc
innovation as key factors to support new ﬁrm emergence and to achieve and maintain
competitiveness in this so important industry. Alain Fayolle, EM Lyon, CERAG Laboratory,
France and Solvay Business School, Belgium The biotechnology industry across the globe is
growing dramatically in line with rapidly emerging scientiﬁc and technological developments.
This book explores both the theoretical and practical aspects of entrepreneurship in the
biotechnology industry, focusing on the innovation processes underpinning success for new
biotechnology ﬁrms (NBFs). It argues that biotechnology is at a crossroads: to date the science
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has been solid, yet commercial success remains elusive, and that it will be the commercial
success of NBFs which will dictate the long term viability of this crucial industry. The authors
go on to examine the roles played by both entrepreneurship and innovation in the
competitiveness of biotechnology companies through a focus on: intellectual property
strategies, product development, valuing biotechnology ventures, funding innovation and
R&D, alliances and networking, changing industry structures evidenced through the shifting
value chain and the impact of globalization on the changing industry and organizational life
cycles. International case studies with a focus on human biosciences support the important
theoretical developments at the heart of this book. Innovation and Entrepreneurship in
Biotechnology oﬀers original and valuable insights to researchers, academics and students as
well as to practitioners involved with innovation and entrepreneurship in the ﬁeld of
biotechnology.
Entrepreneurship and Small Business Paul Burns 2016-03-18 The new edition of this marketleading textbook provides a holistic introduction to the academic study of entrepreneurship
and oﬀers practical guidance for prospective entrepreneurs. Adopting a life-cycle view of a
business from start-up to maturity, it explores the many stages and forms of entrepreneurship.
With an international outlook and expert synthesis of both theoretical foundations and lessons
from real-life business practice, the book oﬀers a complete course guide, fostering
entrepreneurial talent, thinking and skills. The author's engaging style and unrivalled expertise
drawn from a long-ranging career (as an academic, accountant and entrepreneur) make the
book accessible and authoritative. This is an ideal textbook for those studying
Entrepreneurship or Small Business on undergraduate business or management degree
courses, as well as on MBA programmes. It will also appeal to those looking to launch their
own businesses. New to this Edition: - Updated international case studies from entrepreneurs
and small businesses, ranging from Oman to Australia - First-hand, detailed stories from reallife entrepreneurs in brand new video interviews integrated throughout the text - Increased
and integrated coverage of social and civic enterprise and hot topics such as eﬀectuation and
lean entrepreneurship
Innovation and Entrepreneurship Peter Drucker 2014-09-15 How can management be
developed to create the greatest wealth for society as a whole? This is the question Peter
Drucker sets out to answer in Innovation and Entrepreneurship. A brilliant, mould-breaking
attack on management orthodoxy it is one of Drucker’s most important books, oﬀering an
excellent overview of some of his main ideas. He argues that what deﬁnes an entrepreneur is
their attitude to change: ‘the entrepreneur always searches for change, responds to it and
exploits it as an opportunity’. To exploit change, according to Drucker, is to innovate. Stressing
the importance of low-tech entrepreneurship, the challenge of balancing technological
possibilities with limited resources, and the organisation as a learning organism, he concludes
with a vision of an entrepreneurial society where individuals increasingly take responsibility for
their own learning and careers. With a new foreword by Joseph Maciariello
Innovation John Bessant 2009-12 "Innovation - the process of change - is critical to the success
of all organizations, large or small, in both private and public sectors ... But making it happen
requires a systematic, hands-on approach. We have to learn to manage innovation ... key
elements ... include developing a clear strategic vision and communicating it, Searching for
innovation triggers, choosing a balanced portfolio of projects, and delivering these projects on
time and within budget"--Introduction.
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How Leaders Learn To Boost Creativity In Teams: Innovation Catalysts Sheﬃeld Rob
2018-12-14 The book focuses on how leaders are learning to develop the creative capabilities
of their team members and themselves. Through this learning, teams are developing original
approaches to their work, beneﬁtting their customers, patients, employees and other
stakeholders.Using a strong interdisciplinary approach, How Leaders Learn to Boost Creativity
in Teams introduces insights from the domains of psychology, creativity, leadership and
power, and integrates these through a proposed framework for leading innovation. It contains
nine in-depth, current-day cases of learning and workplace-based applications and has an
optimistic message: creativity can be learnt. Making connections between current day
research, learning and application in work contexts, it will appeal to leaders and students alike
seeking to think outside of the box.
Innovation and Entrepreneurship John and Tidd Bessant (Joe) 2013
Strategic Innovation Management Joe Tidd 2014-09-23 This ﬁrst edition of Strategic
Innovation Management is an exciting new addition to the established bestselling texts
Managing Innovation and Innovation and Entrepreneurship written by Joe Tidd and John
Bessant. Aimed at students taking courses in business studies and management, as well as
non-specialist courses in other disciplines, this book provides a practical and accessible
evidence-based approach to managing innovation in a wide range of contexts, including:
manufacturing, services, small to large organizations and the private, public and third sectors.
The text has been designed to be fully integrated with the Innovation Portal at
www.innovation-portal.info, which contains an extensive collection of additional resources for
both lecturers and students including teaching resources, case studies, media clips, innovation
tools, seminar and assessment activities and over 300 test-bank questions.
Innovation and Entrepreneurship John R. Bessant 2015-06-08 Innovation and Entrepreneurship
3rd Edition is an accessible text on innovation and entrepreneurship aimed speciﬁcally at
undergraduate students studying business and management studies, but also those on
engineering and science degrees with management courses. The text applies key theories and
research on innovation and entrepreneurship and then reviews and synthesises those theories
and research to apply them in a much broader and contemporary context, including the
corporate and public services, emerging technologies and economies, and sustainability and
development and creating and capturing value from innovation and entrepreneurship. In this
third edition the authors continue to adopt an explicit process model to help organise the
material with clear links between innovation and entrepreneurship. This text has been
designed to be fully integrated with the Innovation Portal at www.innovation-portal.info, which
contains an extensive collection of additional resources for both lecturers and students,
including teaching resources, case studies, media clips, innovation tools, seminar and
assessment activities and test questions.
Handbook of Digital Innovation Satish Nambisan 2020-07-31 Digital innovations inﬂuence
every aspect of life in an increasingly digitalized world. Firms pursuing digital innovations must
consider how digital technologies shape the nature, process and outcomes of innovation as
well as long- and short-term social, economic and cultural consequences of their oﬀerings. This
Handbook contributes to a transdisciplinary understanding of digital innovation with a diverse
set of leading scholars and their distinct perspectives. The ideas and principles advanced
herein set the agenda for future transdisciplinary research on digital innovation in ways that
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inform not only ﬁrm-level strategies and practices but also policy decisions and sciencefocused investments.
Innovation, Ethics and our Common Futures Rafael Ziegler 2020-06-26 The important yet
contradictory role of innovation in society calls for a philosophy of innovation. Critically
exploring innovation in relation to values, the economy and social change, Rafael Ziegler
proposes a collaborative theory and practice of innovation that aims to liberate possibilities for
our common futures.
Knowledge-Based Social Entrepreneurship Mitt Nowshade Kabir 2019-02-22 Social
entrepreneurship is on the rise and social enterprises are solving some of the most critical and
enduring social problems by using innovative, pragmatic and sustainable business models.
Access to knowledge thanks to the Internet and rapid expansion of the knowledge economy
are opening new opportunities for social ventures. With knowledge-based social
entrepreneurship where knowledge is the primary resource, more pressing social problems
can be addressed by using advanced technologies. This book investigates this emerging
concept, possibilities that it holds, its place in today’s economy, and links bridges between
knowledge, innovation, and social entrepreneurship. Academics, entrepreneurs, students, and
NGOs will ﬁnd the theoretical and practical information presented in this book extremely
valuable.
The Routledge Companion to Creativity Tudor Rickards 2008-11-19 Creativity can be as
diﬃcult to deﬁne as it is to achieve. This is a complex and compelling area of study and this
volume is perfectly poised to explore how creativity can be better understood, and used, in a
range of contexts. The book not only centres on creativity in wider organizational theory, but
also deﬁnes the conditions in which creativity can ﬂourish, and assesses how the
contemporary business environment has an impact on creative solutions. The volume grounds
the concept of creativity in a sound theoretical framework and explores issues of practical and
theoretical consequence covering a range of themes, including: innovation and
entrepreneurship creativity and design environmental inﬂuences knowledge management
meta-theories of creativity personal creativity structured interventions. Comprising
contributions written by an unusually wide array of leading creativity scholars, The Routledge
Companion to Creativity is an insightful and cutting edge resource. It is an essential purchase
for anyone with an interest in creativity from a business, psychology or design perspective.
Responsible Innovation in Digital Health Tatiana Iakovleva 2019 Powerful new
approaches and advances in medical systems drive increasingly high expectations for
healthcare providers internationally. The form of digital healthcare – a suite of new
technologies oﬀering signiﬁcant beneﬁts in cost and quality – allow institutions to keep pace
with society’s needs. This book covers the need for responsible innovation in this area,
exploring the issues of implementation as well as potential negative consequences to ensure
digital healthcare delivers for the beneﬁt of all stakeholders.
Innovation for Sustainability Nancy Bocken 2019-02-22 The aim of this edited book is to
provide a comprehensive overview of the opportunities and challenges related to innovation
for sustainability. Combining work from both emerging and established scholars in diﬀerent
academic ﬁelds, this book provides an integrated understanding of the topic from four
perspectives. First, the big picture: frameworks, types, and drivers; second, strategy and
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leadership; third, measurement and assessment and fourth, tools, methods and technologies.
Chapter 11 of this book is available open access under a CC BY 4.0 license at
link.springer.com. The editors donate their remuneration for this book to conservation
organisation the WWF.
Simple_Complexity William Donaldson 2017-04-11 Every manager knows a business is a
system, yet very few have studied systems thinking or system dynamics. This is a critical
oversight, one which Simple_Complexity remedies. Simple_Complexity reveals the
fundamental system archetype at work in your enterprise and prescribes new and exciting
ways to re-invigorate your management thinking. Picking up where the greats in management
thought leave oﬀ, Simple_Complexity provides a systems context that powerfully enriches
traditional management thought and practice.
Responsible Innovation Richard Owen 2013-03-21 Science and innovation have the power to
transform our lives andthe world we live in - for better or worse – in ways thatoften transcend
borders and generations: from the innovation ofcomplex ﬁnancial products that played such
an important role inthe recent ﬁnancial crisis to current proposals to intentionallyengineer our
Earth’s climate. The promise of science andinnovation brings with it ethical dilemmas and
impacts which areoften uncertain and unpredictable: it is often only once these haveemerged
that we feel able to control them. How do we undertakescience and innovation responsibly
under such conditions, towardsnot only socially acceptable, but socially desirable goals and in
away that is democratic, equitable and sustainable? Responsibleinnovation challenges us all to
think about our responsibilitiesfor the future, as scientists, innovators and citizens, and to
actupon these. This book begins with a description of the current landscape oﬁnnovation and
in subsequent chapters oﬀers perspectives on theemerging concept of responsible innovation
and its historicalfoundations, including key elements of a responsible innovationapproach and
examples of practical implementation. Written in a constructive and accessible way,
ResponsibleInnovation includes chapters on: Innovation and its management in the 21st
century A vision and framework for responsible innovation Concepts of future-oriented
responsibility as an underpinningphilosophy Values – sensitive design Key themes of
anticipation, reﬂection, deliberation andresponsiveness Multi – level governance and
regulation Perspectives on responsible innovation in ﬁnance, ICT,geoengineering and
nanotechnology Essentially multidisciplinary in nature, this landmark textcombines research
from the ﬁelds of science and technologystudies, philosophy, innovation governance, business
studies andbeyond to address the question, “How do we ensure theresponsible emergence of
science and innovation insociety?”
Open Innovation in Firms and Public Administrations: Technologies for Value Creation de
Pablos Heredero, Carmen 2011-11-30 Economic globalization and the application of
information and communication technologies have oﬀered ﬁrms the opportunity to develop
and distribute new knowledge. Open Innovation in Firms and Public Administrations:
Technologies for Value Creation analyzes open innovation in a global context and proposes
business models and institutional actors that promote the development of open innovation in
ﬁrms, institutions, and public administrations worldwide. This book provides insights and
supports executives concerned with the management of open innovation and organizational
development in diﬀerent types of open innovation communities and environments.
Innovating Professional Services Mr Alastair Ross 2015-05-28 Innovating Professional
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Services provides a practical and detailed guide for change agents and leaders who are
seeking to transform their ﬁrm’s performance through innovation. Alastair Ross draws heavily
on his 10 years of applying best practice techniques that created measurable improvements
for leading law, business service and consulting ﬁrms. Multiple case studies are used to help
demonstrate the opportunities - and challenges - of driving major improvement through
innovation. Read this book to see how it is possible to increase client value and reduce cost.
Practice Theory in Action Betsy Campbell 2019-03-11 This book explores intra-team
interaction in workplace settings devoted to technological breakthroughs and innovative
entrepreneurship. The ﬁrst set of studies to investigate these economically important
institutions through the lens of talk-at-work, this book begins by discussing the
ethnomethodological traditions of Conversation Analysis and institutional interaction and
linking them to innovation and entrepreneurship. The book oﬀers rich and detailed empirical
accounts of teams talking new technologies and new ventures into being. By focusing on the
observable language of teams in action, the book reveals the situated practices that teams
use to enact their work, including the means by which team members verbally grapple with
the uncertainties inherent in doing work in uncharted domains. The book presents important
ﬁndings about the conversational accomplishment of work and demonstrates the value of
examining the practices of teams in action. A valuable contribution to studies of talk-ininteraction, as well as entrepreneurship-as-practice, this book can help to bridge the gap
between scholarly investigations and the practical experiences of entrepreneurs. The author
closes by considering the ways that practice-based studies of entrepreneurial work can
improve issues of diversity and inclusion within the entrepreneurial ecosystem. This book is
intended to serve as an invaluable sourcebook for scholars and students interested in
innovation, entrepreneurship, and organizations as well as those focused on applied
Conversation Analysis. The book’s insights are presented in a richly detailed manner while
remaining accessible to readers who are new to the methodologies and activity contexts.
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