Introduction To Electronic Commerce Turban
As recognized, adventure as skillfully as experience nearly lesson, amusement, as with ease as
understanding can be gotten by just checking out a book introduction to electronic commerce
turban next it is not directly done, you could put up with even more going on for this life, vis--vis the
world.
We oﬀer you this proper as competently as simple exaggeration to acquire those all. We ﬁnd the money
for introduction to electronic commerce turban and numerous ebook collections from ﬁctions to scientiﬁc
research in any way. accompanied by them is this introduction to electronic commerce turban that can
be your partner.

Information Technology for Management Efraim Turban 2010 Information technology has changed how
businesses operate and succeed in today's global economy. Organizations can now use IT to transform
themselves and achieve a tremendous competitive advantage. Information Technology for Management:
Transforming Organizations in the Digital Economy, Seventh Edition highlights how this new technology
is changing the current business environment and what eﬀect it has on today's students. The text
addresses the major principles of MIS in order to prepare managers to understand the role of information
technology in the digital economy. Revised and updated for a junior or senior level MIS or MBA course,
this title will give students what they need to succeed in the emerging digital economy.
Encyclopedia of E-Commerce Development, Implementation, and Management Lee, In
2016-03-31 The convenience of online shopping has driven consumers to turn to the internet to purchase
everything from clothing to housewares and even groceries. The ubiquity of online retail stores and
availability of hard-to-ﬁnd products in the digital marketplace has been a catalyst for a heighted interest
in research on the best methods, techniques, and strategies for remaining competitive in the era of ecommerce. The Encyclopedia of E-Commerce Development, Implementation, and Management is an
authoritative reference source highlighting crucial topics relating to eﬀective business models,
managerial strategies, promotional initiatives, development methodologies, and end-user considerations
in the online commerce sphere. Emphasizing emerging research on up-and-coming topics such as social
commerce, the Internet of Things, online gaming, digital products, and mobile services, this multi-volume
encyclopedia is an essential addition to the reference collection of both academic and corporate libraries
and caters to the research needs of graduate-level students, researchers, IT developers, and business
professionals. .
Outlines and Highlights for Introduction to Electronic Commerce by Efraim Turban, Isbn
Cram101 Textbook Reviews 2010-12 Never HIGHLIGHT a Book Again! Virtually all of the testable terms,
concepts, persons, places, and events from the textbook are included. Cram101 Just the FACTS101
studyguides give all of the outlines, highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Speciﬁc. Accompanys: 9780136109235
0136109233 .
Electronic Commerce 2002 Efraim Turban 2002 Electronic commerce is deﬁned as the process of
buying and selling goods, services and information through networks. This book focuses on applications,
the technological infrastructure and other support mechanisms for the best industrial practice.
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Does electronic commerce as a new distribution channel cause disintermediation or
reintermediation or both? Tomislaw Dalic 2004-01-15 Seminar paper from the year 2001 in the
subject Business economics - Marketing, Corporate Communication, CRM, Market Research, Social Media,
grade: very good, Maastricht University (Faculty of Economic and Business Administration (FdEWB)), 20
entries in the bibliography, language: English, abstract: “Electronic commerce is an emerging concept
that describes the process of buying and selling or exchanging of products, services, and information via
computer networks including Internet.”(Turban, Lee, King and Chung, 2000). Electronic commerce, or
short e-commerce, promised many beneﬁts and golden opportunities often described by terms like
business-tobusiness (B2B) or business-to-consumer (B2C). Those terms are now often used in
commercials and advertisements. After only a short while new terminology was invented to describe the
new opportunities of e-commerce. The old terms lost their impressiveness much too fast. Venture capital
was readily available to ﬁnance business models described by peer-to peer (P2P) and consumer-tobusiness (C2B). The online world but also their ﬁnancial partners found themselves in the middle of hype.
One of the great eﬀects predicted was an eﬀect named disintermediation. This term describes according
to Chaﬀey, Mayer, Johnston and Ellis-Chadwick (2000) the removal of intermediaries. The former linkages
between customers and companies like brokers or distributors are replaced by the electronic channel.
The picture some dot.com entrepreneurs painted was one of a world without travel agencies, toyshops,
electronic retailers and other intermediaries. Disintermediation caused some mid-sized channe l
relationship earthquakes after a rebellion from the intermediaries. Resellers of the Apple's I-Mac gave
Steve Jobs at a presentation in Paris, Europe a hard stand. Mr. Case was there to inform retailers about
Appel's newest PC model. His announcement, that the I-Mac will be exclusively available via the Internet
for an introduction period of four weeks, created whistle blowing and tumults among the resellers. The
upset intermediaries feared that this four weeks were just a try out for their uncertain future (Stein,
2000). It comes at no surprise that intermediaries rebelled as companies tried to shortcut them with the
help of electronic commerce. Another example of disintermediation is Steven King, who tried to sell a
new book via the Internet. He put the ﬁrst chapters online for free and would only write further chapters
if most people would pay him. The project called 'The Plant" ended not successfully. Stephen King
discontinued his trial because the percentage of paying customers dropped with every chapter (Der
Spiegel, 2000). [...]
Electronic Commerce 2004 Efraim Turban 2004 Electronic Commerce 2004describes the essentials of
electronic commercehow it is being conducted and managed as well as assessing its major opportunities,
limitations, issues, and risks. It is a clear, simple, well-organized book, and provides all the basic
deﬁnitions as well as logical support. Using extensive, vivid examples from large corporations, small
businesses, government and not-for-proﬁt agencies from all over the world, it makes the concepts
presented come alive for readers.Beginning with a comprehensive introduction to E-commerce, the book
explores internet marketing, B2B and C-commerce, E-marketplaces and internet consumerism, Egovernment, mobile commerce, auctions, security, electronic payment systems, and strategy and
implementation to launch a successful E-commerce business.Written by experienced authors who are
well-versed in real-world practices, this book will prove invaluable for managers and professional people
in any functional area of business; as well as those in government, education, health services, and other
areas that can beneﬁt from a knowledge of e-commerce.
The Economics of Electronic Commerce Andrew B. Whinston 1997 "The Economics of Electronic
Commerce applies standard microeconomic analyses to an entirely new industry - laying the foundation
for the development of radically new business models. With detailed analysis to those involved in the
actual production, marketing, and distribution of digital information products as well as professionals
doing business in the electronic marketplace, this valuable reference demonstrates that businesses that
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achieve early success from applying these theories will enjoy a distinct competitive advantage in this
newly deﬁned world of business."--BOOK JACKET.Title Summary ﬁeld provided by Blackwell North
America, Inc. All Rights Reserved
Online Communities and Social Computing A. Ant Ozok 2013-07-02 This book constitutes the
refereed proceedings of the 5th International Conference on Online Communities and Social Computing,
OCSC 2013, held as part of the 15th International Conference on Human-Computer Interaction, HCII
2013, held in Las Vegas, USA in July 2013, jointly with 12 other thematically similar conferences. The
total of 1666 papers and 303 posters presented at the HCII 2013 conferences was carefully reviewed and
selected from 5210 submissions. These papers address the latest research and development eﬀorts and
highlight the human aspects of design and use of computing systems. The papers accepted for
presentation thoroughly cover the entire ﬁeld of human-computer interaction, addressing major
advances in knowledge and eﬀective use of computers in a variety of application areas. The total of 49
contributions was carefully reviewed and selected for inclusion in the OCSC proceedings. The papers are
organized in the following topical sections: user behavior and experience in online social communities;
learning and gaming communities; society, business and health; designing and developing novel online
social experiences.
Electronic Commerce 2012 Efraim Turban 2011-12-01 Electronic Commerce provides a thorough
explanation of what EC is, how it's being conducted and managed, and how to assess its opportunities,
limitations, issues, and risks - all from a managerial perspective.
Mobile Commerce: Concepts, Methodologies, Tools, and Applications Management Association,
Information Resources 2017-06-19 In the era of digital technology, business transactions and
partnerships across borders have become easier than ever. As part of this shift in the corporate sphere,
managers, executives, and strategists across industries must acclimate themselves with the challenges
and opportunities for conducting business. Mobile Commerce: Concepts, Methodologies, Tools, and
Applications provides a comprehensive source of advanced academic examinations on the latest
innovations and technologies for businesses. Including innovative studies on marketing, mobile
commerce security, and wireless handheld devices, this multi-volume book is an ideal source for
researchers, scholars, business executives, professionals, and graduate-level students.
Business Intelligence Ramesh Sharda 2017-01-13 For courses on Business Intelligence or Decision
Support Systems. A managerial approach to understanding business intelligence systems. To help future
managers use and understand analytics, Business Intelligence provides students with a solid foundation
of BI that is reinforced with hands-on practice.
The Complete E-Commerce Book Janice Reynolds 2004-03-30 The Complete E-Commerce Book oﬀers
a wealth of information on how to design, build and maintain a successful web-based business.... Many of
the chapters are ﬁlled with advice and information on how to incorporate current e-business principles o
Information Technology for Management Efraim Turban 2014-12-22 "Information Technology for
Management" by Turban, Volonino, and Wood engages students with up-to-date coverage of the most
important IT trends today. Over the years, this leading IT textbook had distinguished itself with an
emphasis on illustrating the use of cutting edge business technologies for achieving managerial goals
and objectives. The 10th Edition continues this tradition with coverage of emerging trends in Mobile
Computing and Commerce, IT virtualization, Social Media, Cloud Computing and the Management and
Analysis of Big Data along with advances in more established areas of Information Technology.
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Introduction to Electronic Commerce and Social Commerce Efraim Turban 2017-04-23 This is a complete
update of the best-selling undergraduate textbook on Electronic Commerce (EC). New to this 4th Edition
is the addition of material on Social Commerce (two chapters); a new tutorial on the major EC support
technologies, including cloud computing, RFID, and EDI; ten new learning outcomes; and video exercises
added to most chapters. Wherever appropriate, material on Social Commerce has been added to existing
chapters. Supplementary material includes an Instructor’s Manual; Test Bank questions for each chapter;
Powerpoint Lecture Notes; and a Companion Website that includes EC support technologies as well as
online ﬁles. The book is organized into 12 chapters grouped into 6 parts. Part 1 is an Introduction to ECommerce and E-Marketplaces. Part 2 focuses on EC Applications, while Part 3 looks at Emerging EC
Platforms, with two new chapters on Social Commerce and Enterprise Social Networks. Part 4 examines
EC Support Services, and Part 5 looks at E-Commerce Strategy and Implementation. Part 6 is a collection
of online tutorials on Launching Online Businesses and EC Projects, with tutorials focusing on e-CRM; EC
Technology; Business Intelligence, including Data-, Text-, and Web Mining; E-Collaboration; and
Competition in Cyberspace. the following="" tutorials="" are="" not="" related="" to="" any=""
speciﬁc="" chapter.="" they="" cover="" the="" essentials="" ec="" technologies="" and="" provide=""
a="" guide="" relevant="" resources.="" p
Introduction to e-Business Colin Combe 2012-07-26 An Introduction to e-Business provides the
contemporary knowledge of the key issues aﬀecting the modern e-business environment and links theory
and practice of management strategies relating to e-business. This book brings together the most cogent
themes for an introduction to e-business and constitutes a valuable contribution to formalising common
themes for teaching the subject in higher education. It brings together theoretical perspectives based on
academic research and the application of e-business strategies. These concepts are further explored in
the six case studies that follow the set chapters. This new textbook integrates the main themes to
provide a complete picture of the key elements relevant to an introductory text in e-business. To fully
appreciate the e-business environment it is necessary to understand the links between the diﬀerent
disciplines that come together to form
Electronic Commerce 2018 Efraim Turban 2017-10-12 This new Edition of Electronic Commerce is a
complete update of the leading graduate level/advanced undergraduate level textbook on the subject.
Electronic commerce (EC) describes the manner in which transactions take place over electronic
networks, mostly the Internet. It is the process of electronically buying and selling goods, services, and
information. Certain EC applications, such as buying and selling stocks and airline tickets online, are
reaching maturity, some even exceeding non-Internet trades. However, EC is not just about buying and
selling; it also is about electronically communicating, collaborating, and discovering information. It is
about e-learning, e-government, social networks, and much more. EC is having an impact on a signiﬁcant
portion of the world, aﬀecting businesses, professions, trade, and of course, people. The most important
developments in EC since 2014 are the continuous phenomenal growth of social networks, especially
Facebook , LinkedIn and Instagram, and the trend toward conducting EC with mobile devices. Other
major developments are the expansion of EC globally, especially in China where you can ﬁnd the world's
largest EC company. Much attention is lately being given to smart commerce and the use of AI-based
analytics and big data to enhance the ﬁeld. Finally, some emerging EC business models are changing
industries (e.g., the shared economy models of Uber and Airbnb). The 2018 (9th) edition, brings forth the
latest trends in e-commerce, including smart commerce, social commerce, social collaboration, shared
economy, innovations, and mobility.
Electronic Commerce: A Managerial Perspective 2006, 4/E Turban 2010-09
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Introduction to Electronic Commerce Efraim Turban 2011 Previous ed.: published as Introduction to ecommerce. 2003.
Encyclopedia of E-Commerce, E-Government, and Mobile Commerce Khosrow-Pour, D.B.A., Mehdi
2006-03-31 [Administration (référence électronique)].
Strategic Management of E-Business Stephen Chen 2001-08 Stephen Chen's textbook helps students
develop the knowledge and skills required take part in the formulation and implementation of strategies
for businesses competing in electronic markets.
Electronic Commerce Efraim Turban 2016-10-07 Throughout the book, theoretical foundations
necessary for understanding Electronic Commerce (EC) are presented, ranging from consumer behavior
to the economic theory of competition. Furthermore, this book presents the most current topics relating
to EC as described by a diversiﬁed team of experts in a variety of ﬁelds, including a senior vice president
of an e-commerce-related company. The authors provide website resources, numerous exercises, and
extensive references to supplement the theoretical presentations. At the end of each chapter, a list of
online resources with links to the websites is also provided. Additionally, extensive, vivid examples from
large corporations, small businesses from diﬀerent industries, and services, governments, and nonproﬁt
agencies from all over the world make concepts come alive in Electronic Commerce. These examples,
which were collected by both academicians and practitioners, show the reader the capabilities of EC, its
cost and justiﬁcation, and the innovative ways corporations are using EC in their operations. In this
edition (previous editions published by Pearson/Prentice Hall), the authors bring forth the latest trends in
e-commerce, including social businesses, social networking, social collaboration, innovations, and
mobility.
Introduction to E-commerce Zheng Qin 2010-06-30 Introduction to E-commerce discusses the
foundations and key aspects of E-commerce while focusing on the latest developments in the Ecommerce industry. Practical case studies oﬀer a useful reference for dealing with various issues in Ecommerce such as latest applications, management techniques, or psychological methods. Dr. Zheng Qin
is currently Director of the E-Commerce Institute of Xi’an Jiaotong University.
Digital Enterprise and Information Systems Ezendu Ariwa 2011-07-20 This volume constitutes the
refereed proceedings of the International Conference on Digital Enterprise and Information Systems, held
in London during July 20 - 22, 2011. The 70 revised full papers presented were carefully reviewed and
selected. They are organized in topical sections on cryptography and data protection, embedded systems
and software, information technology management, e-business applications and software, critical
computing and storage, distributed and parallel applications, digital management products, image
processing, digital enterprises, XML-based languages, digital libraries, and data mining.
Electronic Commerce 2010 Efraim Turban 2010 For undergraduate and graduate electronic commerce
courses. Explore the many aspects of electronic commerce through a managerial perspective. Electronic
Commerce provides a thorough explanation of what EC is, how it's being conducted and managed, and
how to assess its major opportunities, limitations, issues, and risks all from a managerial perspective that
helps make EC relevant to majors and non-majors alike. The new edition reﬂects the latest topics that
have emerged in the EC ﬁeld, including social computing and Green IT .
Introduction to Information Technology R. Kelly Rainer 2002-08-01 Introduction to Information
Technology second edition is based on the fundamental premise that the major role of information
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technology (IT) is to support employees, regardless of their functional area (e.g. sales, marketing,
accounting, HR) or level in the organization. The unique theme of "What's in IT for me/ IT's About
Business" provides relevance for majors and non-majors. The text takes a hands-on approach with the
popular Virtual Company, has strong coverage of e-commerce, an excellent variety and volume of
examples, a strong website with real world applications and cases, and a presentation that makes the
material accessible through an attractive design. The text shows IT through a global perspective and
emphasizes the importance of making connections among individuals, groups and organizations. The text
is ideal for undergraduate business majors with no prerequisite computer courses, and the new edition
builds upon the advantages of the previous edition by further tying the text together with the online
material.
Electronic Commerce Richard T. Watson 2009-09-01 This exciting new text from The Dryden Press
provides a strategic marketing and managerial perspective of electronic commerce. The research of the
four highly-qualiﬁed authors provides the basis for the book, allowing for ﬁrst-hand experience, varied
viewpoints, and relevance.
Introduction to Information Systems R. Kelly Rainer 2008-01-09 WHATS IN IT FOR ME? Information
technology lives all around us-in how we communicate, how we do business, how we shop, and how we
learn. Smart phones, iPods, PDAs, and wireless devices dominate our lives, and yet it's all too easy for
students to take information technology for granted. Rainer and Turban's Introduction to Information
Systems, 2nd edition helps make Information Technology come alive in the classroom. This text takes
students where IT lives-in today's businesses and in our daily lives while helping students understand
how valuable information technology is to their future careers. The new edition provides concise and
accessible coverage of core IT topics while connecting these topics to Accounting, Finance, Marketing,
Management, Human resources, and Operations, so students can discover how critical IT is to each
functional area and every business. Also available with this edition is WileyPLUS - a powerful online tool
that provides instructors and students with an integrated suite of teaching and learning resources in one
easy-to-use website. The WileyPLUS course for Introduction to Information Systems, 2nd edition includes
animated tutorials in Microsoft Oﬃce 2007, with iPod content and podcasts of chapter summaries
provided by author Kelly Rainer.
Introduction to Information Systems R. Kelly Rainer 2010-04-12 Information technology
professionals will gain invaluable information with this updated resource on how to connect concepts to
key business areas. These areas include accounting, ﬁnance, marketing, management, human resources,
and operations. The new edition provides concise and accessible coverage of core IT topics. Do It Yourself
activities show them how to apply the information on the job. Technology professionals will then be able
to discover how critical IT is to each functional area and every business.
Social Commerce Efraim Turban 2015-11-17 This is a multidisciplinary textbook on social commerce by
leading authors of e-commerce and e-marketing textbooks, with contributions by several industry
experts. It is eﬀectively the ﬁrst true textbook on this topic and can be used in one of the following ways:
Textbook for a standalone elective course at the undergraduate or graduate levels (including MBA and
executive MBA programs) Supplementary text in marketing, management or Information Systems
disciplines Training courses in industry Support resources for researchers and practitioners in the ﬁelds of
marketing, management and information management The book examines the latest trends in ecommerce, including social businesses, social networking, social collaboration, innovations and mobility.
Individual chapters cover tools and platforms for social commerce; supporting theories and concepts;
marketing communications; customer engagement and metrics; social shopping; social customer service
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and CRM contents; the social enterprise; innovative applications; strategy and performance
management; and implementing social commerce systems. Each chapter also includes a real-world
example as an opening case; application cases and examples; exhibits; a chapter summary; review
questions and end-of-chapter exercises. The book also includes a glossary and key terms, as well as
supplementary materials that include PowerPoint lecture notes, an Instructor’s Manual, a test bank and
ﬁve online tutorials.
Introduction to E-commerce Efraim Turban 2003 Oﬀering both real-world and theoretical
perspectives, this book features exceptionally comprehensive yet manageable coverage of a broad
spectrum of E-commerce essentials from a global point of view. Extremely user-friendly and practical, it
features vignettes, application cases, and real-world cases in each chapter. Market Mechanisms. Products
and Services. Market Research and Advertisement. Company-Centric. Exchanges and Collaboration. EGovernment, B2E. M-Commerce. Infrastructure and Application Developments. Privacy, Legal and
Security. Payments and Order Fulﬁllment. Strategy, Going global, and Internet Communities. For anyone
interested in e-commerce. Ideal for busy
E-COMMERCE - CONCEPTS, MODELS AND STRATEGIES. C. S. V. MURTHY 2015
Information Technology for Management Efraim Turban 2013-01-14 This text is an unbound, binder-ready
edition. Information Technology for Management by Turban, Volonino Over the years, this leading IT
textbook had distinguished itself with an emphasis on illustrating the use of cutting edge business
technologies for achieving managerial goals and objectives. The 9th ed continues this tradition with
coverage of emerging trends in Mobile Computing and Commerce, IT virtualization, Social Media, Cloud
Computing and the Management and Analysis of Big Data along with advances in more established areas
of Information Technology. The book prepares students for professional careers in a rapidly changing and
competitive environment by demonstrating the connection between IT concepts and practice more
clearly than any other textbook on the market today. Each chapter contains numerous case studies and
real world examples illustrating how businesses increase productivity, improve eﬃciency, enhance
communication and collaboration, and gain competitive advantages through the use of Information
Technologies.
Introduction to Electronic Commerce Efraim Turban 2009 Written by experienced authors who share
academic as well as real-world practices, this text features exceptionally comprehensive yet manageable
coverage of a broad spectrum of E-commerce essentials from a global point of view. The new edition
pays special attention to the most recent developments in online behavior in our business, academic,
and personal lives. Introduction to E-Commerce and E-Marketplaces; Internet Consumer Retailing;
Business-to-Business E-Commerce; Other EC Models and Applications; EC Support Services; EC Strategy
and Implementation; Application Development Perfect for anyone looking for a brief or supplemental text
on EC. Ideal for busy executives.
The Law of Electronic Commerce Alan Davidson 2009-08-25 Written speciﬁcally for legal practitioners
and students, this book examines the concerns, laws and regulations involved in Electronic Commerce. In
just a few years, commerce via the World Wide Web and other online platforms has boomed, and a new
ﬁeld of legal theory and practice has emerged. Legislation has been enacted to keep pace with
commercial realities, cyber-criminals and unforeseen social consequences, but the ever-evolving nature
of new technologies has challenged the capacity of the courts to respond eﬀectively. This book addresses
the legal issues relating to the introduction and adoption of various forms of electronic commerce. From
intellectual property, to issues of security and privacy, Alan Davidson looks at the practical changes for
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lawyers and commercial parties whilst providing a rationale for the underlying legal theory.
Lectures in E-Commerce Hannes Werthner 2012-12-06 Although only a few years old, electronic
commerce oﬀers new ways of doing business that no business can aﬀord to ignore. This book is a
collection of selected contributions from renowned researchers who specialize in the various facets of
electronic commerce, namely economics, ﬁnance, information technology, and education. The basic goal
is to give an overview of some of the most relevant topics in E-Commerce.
Business Intelligence Efraim Turban 2013-07-17 For courses on Business Intelligence or Decision
Support Systems. A managerial approach to understanding business intelligence systems. To help future
managers use and understand analytics, Business Intelligence provides students with a solid foundation
of BI that is reinforced with hands-on practice. The second edition features updated information on data
mining, text and web mining, and implementation and emerging technologies.
Key Concepts in e-Commerce Alan Charlesworth 2007-03-22 E-Commerce is making an ever-bigger
impact on the way businesses operate. Key Concepts in e-Commerce oﬀers readers an introduction to
the many words, terms and phrases that abound in this fast developing and increasingly popular
discipline.
Information Technology for Management Efraim Turban 2018-01-31 Information technology is everchanging, and that means that those who are working, or planning to work, in the ﬁeld of IT management
must always be learning. In the new edition of the acclaimed Information Technology for Management,
the latest developments in the real world of IT management are covered in detail thanks to the input of
IT managers and practitioners from top companies and organizations from around the world. Focusing on
both the underlying technological developments in the ﬁeld and the important business drivers
performance, growth and sustainability—the text will help students explore and understand the vital
importance of IT’s role vis-a-vis the three components of business performance improvement: people,
processes, and technology. The book also features a blended learning approach that employs content
that is presented visually, textually, and interactively to enable students with diﬀerent learning styles to
easily understand and retain information. Coverage of next technologies is up to date, including cuttingedged technologies, and case studies help to reinforce material in a way that few texts can.
Electronic Commerce 2008 Efraim Turban 2007 This text describes the essentials of electronic
commerce–how it is being conducted and managed as well as assessing its major opportunities,
limitations, issues, and risks. It is a clear, simple, well-organized book, and provides all the basic
deﬁnitions as well as logical support. Using extensive, vivid examples from large corporations, small
businesses, government and not-for-proﬁt agencies from all over the world, it makes the concepts
presented come alive for readers. Beginning with a comprehensive introduction to E-commerce, the book
explores internet marketing, B2B and C-commerce, E-marketplaces and internet consumerism, Egovernment, mobile commerce, auctions, security, electronic payment systems, and strategy and
implementation to launch a successful E-commerce business. Written by experienced authors who are
well-versed in real-world practices, this book will prove invaluable for managers and professional people
in any functional area of business; as well as those in government, education, health services, and other
areas that can beneﬁt from a knowledge of e-commerce.
Fundamentals of Management Science Efraim Turban 1998
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