Selling Art Without Galleries Toward Making A
Liv
Right here, we have countless book selling art without galleries toward making a liv and collections to check
out. We additionally pay for variant types and after that type of the books to browse. The okay book, fiction,
history, novel, scientific research, as well as various further sorts of books are readily easily reached here.
As this selling art without galleries toward making a liv, it ends taking place subconscious one of the favored
books selling art without galleries toward making a liv collections that we have. This is why you remain in the
best website to look the incredible ebook to have.
Buy Art Smart Alan S. Bamberger 1990
The Business of Being an Artist Daniel Grant 2010-04-27 Fine artists are taught many things about the craft of
art in the various art schools and university art programs, but rarely do they learn much if anything about how
to make a career of their talents. The Business of Being an Artist contains information on how artists may develop
a presence in the art world that leads to sales. The book contains information on how artists can learn to sell
their work directly to the public with an understanding of the principles of marketing and sales as they're
applicable to works of art. Artists will also learn how to find a suitable gallery that will arrange sales and
commissions and how to set up a contractual relationship with the dealer that is both equitable and profitable.
Among the topics covered in The Business of Being an Artist are: the range of exhibition opportunities for emerging
and mid-career artists; how to set prices for artwork; when or if artists should pay to advance their careers;
how artists may communicate with the public; applying for loans, grants, and fellowships; areas of the law that
concern artists; using art materials safely; online sales and marketing, and much more. In addition to all of this
priceless information, The Business of Being an Artist includes a unique discussion of some of the emotional issues
that face artists throughout their careers, such as working alone, confronting stereotypes, handling criticisms
and rejection, the glare of publicity, and the absence of attention. Without a doubt, The Business of Being an
Artist is a must-have book for every artist ready to turn their talent into a successful business. Allworth
Press, an imprint of Skyhorse Publishing, publishes a broad range of books on the visual and performing arts, with
emphasis on the business of art. Our titles cover subjects such as graphic design, theater, branding, fine art,
photography, interior design, writing, acting, film, how to start careers, business and legal forms, business
practices, and more. While we don't aspire to publish a New York Times bestseller or a national bestseller, we are
deeply committed to quality books that help creative professionals succeed and thrive. We often publish in areas
overlooked by other publishers and welcome the author whose expertise can help our audience of readers.
How To Be An Artist DK 2021-06-08 A fun-filled art activity ebook that will encourage kids to express
themselves while teaching them about key artistic styles and a selection of pioneering artists from history.
Explore your creative side as you discover the artist that lies within. Each of the fun activities included in this
ebook will teach you about a different area of art and design. Learn about the history and theory of art before
getting your hands dirty while creating your very own masterpieces. With more than 30 activities designed to
encourage and stimulate even the most reluctant artist, How to Be an Artist gets the creative juices flowing.
From mark making to woodworking, and photography to sculpture, there's a project for every art aficionado to
get into. Perfect for children ages 7-9, the activities not only instil a passion for art, but also help kids learn
about how art fits into the world of STEAM. Famous artist pages teach children about the pioneers of artistic
movements, such as Andy Warhol, Joan Miro, and Pablo Picasso. Different artistic disciplines are explained in the
topic pages. From the basics, such as composition and perspective, to the trickier techniques of illusion and graphic
design, this art activity ebook for kids has it all.
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The Fine Artist's Guide to Showing and Selling Your Work Sally Prince Davis 1989 Discusses the business aspects
of art, describes markets for fine art, and provides practical advice on marketing, and self-promotion
Advertising & Selling Magazine 1920

Guide to Getting Arts Grants Ellen Liberatori 2006-08 Here is a comprehensive guide to everything artists and
arts groups need to know about supporting themselves through grants and special projects.
Authority and Freedom Jed Perl 2022-01-11 From one of our most widely admired art critics comes a bold and
timely manifesto reaffirming the independence of all the arts—musical, literary, and visual—and their unique and
unparalleled power to excite, disturb, and inspire us. As people look to the arts to promote a particular
ideology, whether radical, liberal, or conservative, Jed Perl argues that the arts have their own laws and logic,
which transcend the controversies of any one moment. “Art’s relevance,” he writes, “has everything to do with
what many regard as its irrelevance.” Authority and Freedom will find readers from college classrooms to
foundation board meetings—wherever the arts are confronting social, political, and economic ferment and heated
debates about political correctness and cancel culture. Perl embraces the work of creative spirits as varied as
Mozart, Michelangelo, Jane Austen, Henry James, Picasso, and Aretha Franklin. He contends that the essence of the
arts is their ability to free us from fixed definitions and categories. Art is inherently uncategorizable—that’s the
key to its importance. Taking his stand with artists and thinkers ranging from W. H. Auden to Hannah Arendt, Perl
defends works of art as adventuresome dialogues, simultaneously dispassionate and impassioned. He describes the
fundamental sense of vocation—the engagement with the tools and traditions of a medium—that gives artists
their purpose and focus. Whether we’re experiencing a poem, a painting, or an opera, it’s the interplay between
authority and freedom—what Perl calls “the lifeblood of the arts”—that fuels the imaginative experience. This
book will be essential reading for everybody who cares about the future of the arts in a democratic society.
ART/WORK Heather Darcy Bhandari 2009-03-24 The definitive, must-have guide to pursuing an art career—the
fully revised and updated edition of Art/Work, now in its fourteenth printing, shares the tools artists of all
levels need to make it in this highly competitive field. Originally published in 2009, Art/Work was the first
practical guide to address how artists can navigate the crucial business and legal aspects of a fine art career.
But the rules have changed since then, due to the proliferation of social media, increasing sophistication of online
platforms, and ever more affordable digital technology. Artists have never had to work so hard to distinguish
themselves—including by making savvy decisions and forging their own paths. Now Heather Bhandari, with over
fifteen years of experience as a director of the popular Chelsea gallery Mixed Greens, and Jonathan Melber, a former
arts/entertainment lawyer and director of an art e-commerce startup, advise a new generation of artists on how
to make it in the art world. In this revised and updated edition, Bhandari and Melber show artists how to tackle a
host of new challenges. How do you diversify income streams to sustain a healthy art practice? How can you find
an alternative to the gallery system? How do you review a license agreement? What are digital marketing best
practices? Also included are new quotes from over thirty arts professionals, updated commission legal templates,
organizational tips, tax information, and advice for artists who don’t make objects. An important resource for
gallerists, dealers, art consultants, artist-oriented organizations, and artists alike, Art/Work is the resource
that all creative entrepreneurs in the art world turn to for advice.
Arts & Decoration 1921
The Photographer's Guide to Marketing and Self-Promotion Maria Piscopo 2017-01-17 Veteran photographer’s
rep Maria Piscopo turns theory into practical, easy-to-understand advice about building a marketing plan that
incorporates self-promotion, advertising, direct marketing, public relations, and the Internet. This fifth edition has
been thoroughly revised to include the most up-to-date coverage of social media and website development, and
includes thirty-seven interviews with top photographers. Readers will learn how to: Create a business plan
Identify a marketing message Find reps and agents Hire a marketing coordinator Deal with ethical issues Work with
commercial and consumer clients Plan a budget Create an effective portfolio Write press releases The
Photographer’s Guide to Marketing and Self-Promotion contains unique information to help professional and
aspiring photographers build satisfying, lucrative careers. Allworth Press, an imprint of Skyhorse Publishing,
publishes a broad range of books on the visual and performing arts, with emphasis on the business of art. Our titles
cover subjects such as graphic design, theater, branding, fine art, photography, interior design, writing, acting, film,
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how to start careers, business and legal forms, business practices, and more. While we don't aspire to publish a
New York Times bestseller or a national bestseller, we are deeply committed to quality books that help creative
professionals succeed and thrive. We often publish in areas overlooked by other publishers and welcome the author
whose expertise can help our audience of readers.
The Writers Directory 2013
Art Without Compromise Wendy Richmond 2009-10-20 Challenges artists to investigate their work through
multiple lenses. This guide provides artists, and others in the creative industries, with the skills they need to
critically examine their own creative landscape, pursue individual goals, find the inspiration to explore new paths,
and the self-belief to overcome creative blocks.

The American Robert Ellis Thompson 1885
New Markets for Artists Brainard Carey 2012-08-01 This book is like a language course that is meant to enhance
your ability to communicate your art and creative ideas to the world. In the new millennium, artists must create
new models for exhibitions and sales. They must also be aware of new modes of communication, from social
networking to the latest mobile phone apps. How we share visual information is radically shifting, and artists can
benefit from all of these new tools. In this hyper-competitive world, the latest software and hardware, as it
applies to creativity and promotion, is part of a language you must be conversant in. This book works as a course
(downloadable syllabus available) and as a companion volume to Carey’s recent book, Making It in the Art
World.
How to Profit from the Art Print Market Barney Davey 2011-01 Visual artists, discover new art career
opportunities here. The second edition has been completely rewritten and includes four additional chapters, and an
abundance of new content and innovative ways to help you to sell giclees and digital fine art prints. Its relevant
timely advice is geared to generate new and repeat art print and giclee sales for artists and fine art photographers.
In today's changing business environment, artists need new marketing ideas and resources to get your their to
market. They will find them bountiful here! The first edition, which has been a perennial top seller on the Amazon.com
"Business of Art" category since 2005, has been revised expanded and entirely re-edited by author Barney Davey. It
is designed to help visual artists, fine art photographers and graphic artists thrive in today's print market.
Readers will find: Rock solid timely guidance designed to help visual artists and fine art photographers succeed in
today's trying market conditions. Ways to use effectively coordinate publicity, social media and email marketing
to ratchet up your sales, including how to sell art online. Useful new content and additional chapters containing
new ideas, updated examples and useful advice. A huge list of nearly 500 business and marketing resources for
visual artists. Practical solutions designed to help artists generate regular repeat sales of fine art
reproductions in any economy. Straightforward suggestions on how to create new channels and control the
distribution of artist's work. This new edition is chock full of timely invaluable information. It provides insights,
advice, examples and resources; all intended to help demystify the arcane world of art print marketing. Barney
Davey uses the experiences and perspective he culled from advising and observing leading art publishers and print
artists in three decades to guide artists towards making informed decisions. By learning to accurately assess their
resources, which results in making wise choices, artists can eliminate many frustrations by avoiding unproductive
methods and lead themselves to success in the print market. Seven Reasons Artists Should Buy This Book!
1.Diversify their income and price points with fine art print giclees. 2.Get new ideas to sell art online, and through
galleries, alternative spaces and other sources. 3.Coordinate their marketing using social media, ecommerce,
websites, email and publicity to create their own loyal customer base. 4.Employ best practices when working with
print and poster publishers. 5.Locate and work with giclee printers and giclee printing services. 6.Utilize the
expanded Resources section with nearly 500 listings of art marketing companies, products and services available
to further your career. 7.Get the lowdown on penetrating the licensing, healthcare fine art and hospitality design
markets, and much, much more. Any visual artist with the desire to enjoy commercial success from the print market
will find this informative inspiring book a useful in helping them achieve their goals. This new edition is chock full of
timely invaluable information. It provides insights, advice, examples and resources; all intended to help demystify
the arcane world of art print marketing. Barney Davey uses his decades of experience and perspective culled from
advising and observing leading art publishers and print artists in three decades to guide artists towards making
informed decisions. By learning to accurately assess their resources, which results in making wise choices, artists
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can eliminate many frustrations by avoiding unproductive methods and lead themselves to success in the print
market.
Making It in the Art World Brainard Carey 2011-11-15 Presents a career development guide for artists, covering
such topics as evaluating works, submitting art to museums and galleries, organizing events, raising funds, and
using social media to promote one's art.

Arts & Decoration 1921
How to Sell Your Art Online Cory Huff 2016-06-28 An essential guide for artist that teaches them how to skip
the gallery system, find their niche, and connect directly with collectors to profitably sell their art. For years,
galleries have acted as gatekeeper separating artists and collectors. But with the explosion of the Internet, a
new generation of savvy, independent artists is connecting with buyers and making a substantial living doing what
they love. How to Sell Your Art Online shows any artist how to make a successful living from their work. Cory
Huff dispels the myth of the starving artist and provides the effective business strategies necessary to make
artistic creations pay. He helps individual artists find their niche; outlines the elements essential for an effective
website; and provides invaluable advice on e-mail marketing, blogging, social media marketing, and paid
advertising—explaining how to tie all these online activities into offline success. Most importantly, he shares the
secret to overcoming the biggest challenge artists face when self-marketing: learning how to tell their unique
stories. Every artist has a reason for making art, but can’t always find the right way to express it. Huff provides
exercises artists can use to clarify the intellectual and emotional process behind their art, and teaches them how
turn that knowledge into stories they can tell online and in person—and expand their reach through blogs and
social media to build their art business. Drawing from the stories of successful artists, thoroughly describing how
art is sold today, and providing tips on how to build connections personally and electronically, How to Sell
Your Art Online illustrates the countless ways artists can take control of their creative careers—and sell
their work without selling out.
How to Start a Faux Painting or Mural Business Rebecca F. Pittman 2010-10-05 This second edition is updated
and expanded to cover better ways to advertise, innovative supplies (such as Venetian plasters and stained
cements), unique bidding and studio setups required for new plasters and varnishes, the use of the Internet both for
marketing and shopping for materials, new product lines, and the latest trends in the industry. Artists ready to
turn their faux, mural, and decorative painting skills into a career will find everything they need to know to start
a home-based business. Readers will find insider tips on bidding and client interaction that can turn an artist into an
entrepreneur. This essential guide highlights the fundamentals of getting started, from necessary office supplies to
insurance needs, from building a portfolio to finding potential clients. Also covered are such crucial topics as
keeping records, dealing with supply stores, getting referrals, interviewing with clients, evaluating job sites,
negotiating prices, handling contracts, and coping with the growing pains of a successful business. Handy
checklists and useful forms such as sample contracts, client invoices, and record-keeping charts, will help launch
the business. Anyone who has ever dreamed of making money from his or her faux or mural painting, stencil, furniture
decoration, and other skills must have this comprehensive resource.Allworth Press, an imprint of Skyhorse
Publishing, publishes a broad range of books on the visual and performing arts, with emphasis on the business of art.
Our titles cover subjects such as graphic design, theater, branding, fine art, photography, interior design, writing,
acting, film, how to start careers, business and legal forms, business practices, and more. While we don't aspire to
publish a New York Times bestseller or a national bestseller, we are deeply committed to quality books that help
creative professionals succeed and thrive. We often publish in areas overlooked by other publishers and welcome
the author whose expertise can help our audience of readers.
Sessional papers. Inventory control record 1 Great Britain. Parliament. House of Commons 1904

Parliamentary Papers Great Britain. Parliament. House of Commons 1904
StudioNotes 2001
Indonesia Business Weekly 1995
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How to Survive and Prosper as an Artist Caroll Michels 2009-06-09 The classic handbook for launching and
sustaining a career that "explodes the romantic notion of the starving artist," (The New York Times) with a
brand-new chapter on Internet art marketing Now in its sixth edition, How to Survive and Prosper as an Artist is
the definitive guide to taking control of your career and making a good living in the art world. Drawing on nearly
three decades of experience, Caroll Michels offers a wealth of insider's information on getting into a gallery, being
your own PR agent, and negotiating prices, as well as innovative marketing, exhibition, and sales opportunities for
various artistic disciplines. She has also added a new section on digital printmaking and marketing in this emerging
field. Most notably, this sixth edition contains an entirely new chapter: "Art Marketing on the Internet." Michels
offers criteria for selecting an ideal Web designer for your online portfolio and for organizing your Web presence,
and shares proven methods for attracting curators, dealers, and private clients to your site. She also addresses
vital legal concerns in the age of e-commerce, including copyrighting and registering your art, and finally, the
appendix of resources, consistently updated online at Michels's site the Artist Help Network, is fully revised.

Advertising & Selling 1921
Making It in the Art World Brainard Carey 2021-06-01 How today’s artists survive, exhibit, and earn
money—without selling out! Career-minded artists, this is the book you have been waiting for! Making It in the Art
World, Second Edition, explains how to be a professional artist and shares new methods to define and realize what
success means. Whether you’re a beginner, a student, or a career artist looking to be in the best museum shows, this
book provides ways of advancing your plans on any level. Author Brainard Carey, an artist himself with
prestigious exhibitions like the Whitney Biennial under his belt, draws on more than twenty years of experience in the
art world and from over 1,500 interviews with artists and curators for Yale University Radio. Included is a
thirteen-part workbook to help you formulate and execute a winning career advancement strategy, a process that
will prepare you for navigating the art world successfully. Friendly chapters walk you through it all with
topics such as: Evaluating your work Submitting proposals to museums and galleries Creating pop-up shows
Presenting work to the public Doing it your way (DIY exhibits) Organizing events Writing press releases Finding
collectors online and connecting Using social media effectively Selling online Raising funds for projects Getting
international recognition Making It in the Art World, Second Edition, is an invaluable resource for artists at
every stage, offering readers a plethora of strategies and helpful tips to plan and execute a successful artistic
career.

Public Library Core Collection John Greenfieldt 2008 Wilson's Public Library Core Collection: Nonfiction (13th
Edition, 2008) recommends reference and nonfiction books for the general adult audience. It is a guide to over
9,000 books (over 6,500 titles are new to this edition), plus review sources and other professional aids for
librarians and media specialists. Acquisitions librarians, reference librarians and cataloguers can all use this
reliable guide to building and maintaining a well-rounded collection of the most highly recommended reference and
nonfiction books for adults. All titles are selected by librarians, editors, advisors, and nominators-all of them
experts in public library services. The collection is a valuable tool for collection development and maintenance,
reader's advisory, weeding your collection, and curriculum support. Richly enhanced records provide a wealth of
useful information. All entries include complete bibliographic data as well as price, subject headings, annotations,
grade level, Dewey classification, cover art, and quotations from reviews. Many entries also list awards, bestbook lists, and starred reviews. Save Time: Efficiently organised and includes ""Starred"" titles Save Money:
Allocate your resources to the best materials available Stay Relevant: Discover the best in important,
contemporary categories Complete Coverage: Includes recommendations on periodicals and electronic resources,
too Four-Year Subscription This Core Collection was originally sold as a four-year subscription. The core
edition, published in 2008, delivers a library-bound volume with an extensive, selective list of recommended books.
From 2009 to 2011 Wilson published extensive paperback supplements to the 2008 edition. A new cycle of
materials will begin in 2012. However, the 2008 to 2011 materials are currently available. Buyers of them will
receive all these materials immediately. All four years are only $420. Uniquely Valuable There is nothing quite
like Wilson Core Collections. The accumulated expertise of our selectors, and the unquestioned reputation of
these collections, is invaluable. Wilson Core Collections are universally recognised as impartial and expert aids
to collection development that assist and reinforce the judgement of librarians everywhere. Selection to a Wilson
Core Collection is strong support to any challenged purchase. Contemporary Relevance This Core Collection
includes broad updates in the areas of crafts; terrorism, and international security; environment and global
warming; diseases and medicine; and religion, plus other contemporary topics that keep the library's collection as
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current as today's headlines. Other Key Features Classified Catalogue - A list arranged by Dewey Decimal
Classification, with complete cataloguing information for each book. Author, Title, Subject and Analytical Index
- An in-depth key to the information in Classified Catalogue-including author and title analytics for works
contained in anthologies and collections. Richly enhanced records provide complete bibliographic data, price,
subject headings, descriptive annotations, grade level, Dewey classification, evaluative quotations from a review,
when available. Listing works published in the United States, or published in Canada or the United Kingdom and
distributed in the United States, Public Library Core Collection: Nonfiction features extensive revisions in the
areas of health, science and technology, personal finance, sports, cooking and gardening, and handicrafts.
Biography, poetry and literary criticism continue to receive comprehensive treatment. Reference works in all subject
fields are included.
The Art Interchange 1899
Report by Departmental Committee to Enquire Into the Administration of the Board of Manufactures 1903
The Artist's Guide to Public Art Lynn Basa 2012-02-28 Public art commissions--how to find them, how to get
them. * First-hand advice from experienced public artists * Written by an artist for artists * Includes expert
information on public art law Learn how to find, apply for, compete for, and win a public art commission. Firsthand interviews with experienced public artists and arts administrators provide in-the-trenches advice and insight,
and a chapter on public art law, written by Barbara Hoffman, the country's leading public art law attorney,
answers questions about this complex area. Packed with details on working with contracts, conflict,
controversy, communities, committees, and more, The Artist’s Guide to Public Art shows artists the way to cut
through the red tape and win commissions that are rewarding both financially and artistically.
Create Your Art Career Rhonda Schaller 2013-03 The ultimate self-help book for visual artists who want to
create and sustain a successful career.
Starting Your Career as an Artist Angie Wojak 2015-11-03 In this comprehensive manual, veteran art career
professionals Angie Wojak and Stacy Miller show aspiring artists how to evaluate their goals and create a plan
of action to advance their professional careers, and use their talents to build productive lives in the art world.
In addition, the book includes insightful interviews with professional artists and well-known players in the art
scene. The second edition features a new chapter on social media and includes interviews with artists, museum
professionals, and educators. All chapters cover topics essential to the emerging artist, such as: •Using social
media to advance your practice •Health and safety for artists •Artist’s resumes and CVs •Finding alternative
exhibition venues •Building community through networking •Collaborating and finding mentors •Refining career
aspirations This invaluable resource is sure to encourage and inspire artists to create their own opportunities as
they learn how the creativity that occurs inside the studio can be applied to developing a successful career in the
art world. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books on the visual and
performing arts, with emphasis on the business of art. Our titles cover subjects such as graphic design, theater,
branding, fine art, photography, interior design, writing, acting, film, how to start careers, business and legal
forms, business practices, and more. While we don't aspire to publish a New York Times bestseller or a national
bestseller, we are deeply committed to quality books that help creative professionals succeed and thrive. We
often publish in areas overlooked by other publishers and welcome the author whose expertise can help our
audience of readers.
Selling Art Without Galleries Daniel Grant 2014-05-14 The first guide to selling art independently. This
comprehensive resource shows artists how to make a living from their art--without relying on galleries. Through
interviews with a range of successful artists, readers will learn how to write about their own work, how to
arrange and curate exhibits, how to work in nonprofit arts spaces, how to determine when and if to advertised
artwork for sale, and how to exhibit in non-art spaces. Artists will also find useful information for marketing
their work, including photographing and framing, selling at art fairs, getting into juried shows, and selling over the
Internet. Selling Art Without Galleries empowers artists everywhere to take control over their careers and find a
market for their art. - Easy-to-follow, in-depth advice on the marketing of art - Follow-up to The Business of
Being an Artist--35,000 copies sold! - Exclusive information on "thinking outside the gallery" from other artists
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Inside the White Cube Brian O'Doherty 1999 These essays explicitly confront a particular crisis in postwar art,
seeking to examine the assumptions on which the modern commercial and museum gallery was based.

Art News 1913
The Academy and Literature 1906

Selling Art without Galleries Daniel Grant 2017-11-21 “Not simply a how-to book, Selling Art without
Galleries is a hands-on guidebook to daily life in the complex and sometimes murky world of the art market.”
—Sculpture Magazine The days in which artists must get their work into galleries in order to gain success and
recognition are long over. With that in mind, Daniel Grant gives readers advice on the multitude of options artists
now have for marketing their work as well as how to sell work in a host of nontraditional venues, such as online,
through open studio events, and in hospitals, restaurants, and art fairs. In this updated and revised edition, Grant
provides new chapters on such topics as: Publicity and social media Public art loan programs Meeting prospective
buyers at museums “Handmade” and “Made in America” Artists’ estates and private foundations The benefits of
donating artwork In addition, Grant includes tips on disaster preparedness, workspaces, housing and residencies,
emergency funds, and legal assistance. For any artist looking to explore success outside of a gallery, Selling Art
without Galleries is a comprehensive and invaluable guide.
Trust No Aunty Maria Qamar 2017-08 Based on her popular Instagram @Hatecopy and her experience in a South
Asian immigrant family, artist Maria Qamar has created a humorous, illustrated “survival guide” to deal with
overbearing “Aunties,” whether they’re family members, annoying neighbors, or just some random ladies throwing
black magic your way. We’ve all experienced interference from our Aunties—they are at family parties and friendly
get-togethers, finding ways to make your life difficult, trying to get you to marry their sons, and telling you to
lose weight while simultaneously feeding you a second dinner—and it has stunted our social growth and
embarrassed us in front of our friends and cool cousins for years. This tongue-in-cheek guide is full of advice
designed to help you manage Aunty meddling and encourages you to pursue your passions—from someone who has
been through it all. Qamar confesses to throwing sweatshirts over crop-tops to get out of the house without
being questioned, hiding her boyfriend in a closet, and enduring overbearing parents endless pressuring her to become a
doctor, lawyer, or engineer. Holding onto your cultural identity is tough. Always interfering Aunties make it even
harder. But ultimately, Aunties keep our lives interesting. As an Aunty-survivor and a woman who has lived the
cross-cultural experience, Qamar defied the advice of her aunties almost every step of the way, and she is here to
remind you: Trust No Aunty.
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