Title Strategic Management Concepts Author
Frank Rothaermel
When people should go to the ebook stores, search commencement by shop, shelf by shelf, it
is in fact problematic. This is why we give the book compilations in this website. It will
completely ease you to see guide title strategic management concepts author frank
rothaermel as you such as.
By searching the title, publisher, or authors of guide you in reality want, you can discover them
rapidly. In the house, workplace, or perhaps in your method can be every best place within net
connections. If you plan to download and install the title strategic management concepts
author frank rothaermel, it is unconditionally easy then, previously currently we extend the
link to buy and create bargains to download and install title strategic management concepts
author frank rothaermel as a result simple!

Vigilant Innovation Bill Russell 2020-09-07 Drawing on over hundred years of research into
innovation and an in depth research study, the book brings to life the reality of managing
established ﬁrms to secure advantage through vigilant innovation approaches in disrupting
digital era markets. Exploring how organizations manage new oﬀering development focused
innovation across a portfolio of core, adjacent and breakthrough environments, the focus is on
the search and select phases of the innovation process, and how established ﬁrms identify and
validate a range of opportunities. Companies face the paradox of how to establish search and
select processes for focal markets, while also setting up routines to sense and respond to
disruptive innovation signals from adjacent and more peripheral markets. The book builds on
research into peripheral vision, and considers how organizations manage the crucial early
stages of a vigilant innovation process. The research project at the heart of the book focused
on 10 case companies in the publishing sector. The new frameworks developed by the author
were informed by over 60 interviews, the innovation literature and the author’s experience as
a researcher, consultant and practitioner.
Strategic Management Page West 2018-05-15
Strategic Management Charles W. L. Hill 2002
Strategic Management John A. Pearce 2013 Contemporary research in strategic
management, with an emphasis on conceptual tools and skills created by scholars and
practitioners in the ﬁeld are evident throughout Strategic Management, 13e. This thirteenth
edition of Strategic Management has a reﬁned message and a new subtitle: Planning for
Domestic & Global Competition. This new edition is specially designed to accommodate the
needs of strategy students worldwide in our fast-changing twenty-ﬁrst century. The authors
complement the focus on strategic planning for success within U.S. borders with
unprecedented attention on how U.S. ﬁrms can leverage their domestic success by forming
international partnerships and can achieve international success by becoming actively
involved in global trade. These are exciting times, and they are reﬂected in this book. The new
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edition includes NEW or revised chapter material, 30 NEW cases, and dozens of NEW
illustrations.
Strategic Management Forest R. David 2014-07-16 For undergraduate and graduate courses in
strategy. In today's economy, gaining and sustaining a competitive advantage is harder than
ever. Strategic Management captures the complexity of the current business environment and
delivers the latest skills and concepts with unrivaled clarity, helping students develop their
own cutting-edge strategy through skill-developing exercises. The Fifteenth Edition has been
thoroughly updated and revised with current research and concepts. This edition includes 29
new cases and end-of- chapter material, including added exercises and review questions.
MyManagementLab for Strategic Management is a total learning package. MyManagementLab
is an online homework, tutorial, and assessment program that truly engages students in
learning. It helps students better prepare for class, quizzes, and exams-resulting in better
performance in the course-and provides educators a dynamic set of tools for gauging
individual and class progress.
Strategic Management 2012
Essentials of Corporate Communication Cees B.M. Van Riel 2007-08-07 This lively and
engaging new book addresses a topical and important area of study. Helping readers not only
to understand, but also to apply, the most important theoretical notions on identity,
identiﬁcation, reputation and corporate branding, it illustrates how communicating with a
company’s key audience depends upon all of the company’s internal and external
communication. The authors, leading experts in this ﬁeld, provide students of corporate
communication with a research-based tool box to be used for eﬀective corporate
communications and creating a positive reputation. Essentials of Corporate Communication
features original examples and vignettes, drawn from a variety of US, European and Asian
companies with a proven record of successful corporate communication, thus oﬀering readers
best practice examples. Illustrations are drawn from such global companies as Virgin, IKEA,
INVE and Lego. Presenting the most up-to-date content available it is a must-read for all those
studying and working in this ﬁeld.
Technological Innovation Marie C. Thursby 2016-08-23 This is the 2nd edition of
Technological Innovation. Proﬁting from technological innovation requires scientiﬁc and
engineering expertise, and an understanding of how business and legal factors facilitate
commercialization. This volume presents a multidisciplinary view of issues in technology
commercialization and entrepreneurship.
Microbiology Fundamentals M. Kelly Cowan 2015-03
International Business Management Kamal Fatehi 2018-10-30 This textbook explores the
theoretical and practical aspects of managing international business operations while also
dealing with multi-cultural, multi-national and global issues of managing business expansion
beyond the domestic market. A second, revised edition of Managing Internationally:
Succeeding in a Culturally Diverse World, each chapter contains up-to-date material, in-depth
coverage of topics, visual aids (i.e., charts, tables, etc.), and vignettes, making this new edition
engaging, visually appealing and easily accessible for students taking International Business
Management courses. The contents of this textbook are separated into four parts. Part one
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oﬀers introductory information on the scope and importance of international business
management as well as the social and ethical challenges. Part two covers cultural and
behavioral topics. Part three discusses the strategic and operational aspects of international
business management. Part four explores human resources and labor relations. To assist
students, each chapter starts a preview section which includes an outline of the chapter
indicating the important aspects along with a brief description of the major issues. Following
the preview is a vignette that encapsulates the crux of the chapter, often presented in an
amusing and engaging manner. To further help students focus on key issues, the text includes
the list of useful business cases to which students can refer. To assist professors in teaching
from this book, ancillary teaching materials such as sample syllabi, slides, tests and answer
keys will be available for download.
Entrepreneurial Orientation and Opportunities for Global Economic Growth Rua, Orlando Lima
2018-11-16 Developments in the global economy have drastically transformed traditional
businesses and trading systems. New communications and computing technology have not
only opened global trade but have also provided customers with more choices and transparent
supply alternatives. As such, modern ﬁrms are forced to adapt eﬀective strategies that allow
them to stay competitive in a global economy. Entrepreneurial Orientation and Opportunities
for Global Economic Growth provides innovative insights into the present-day trends and
applications of entrepreneurship and innovation in relation to diﬀerent countries economic
and social development. The content within this publication encompasses topics including
female entrepreneurship, internationalization, and social development. It is a vital reference
source for policymakers, economists, academicians, researchers, entrepreneurs, business
students, managers, and stakeholders seeking coverage on topics centered on adopting and
implementing entrepreneurship in a modern setting.
Global Marketing, Global Edition Warren J. Keegan 2015-04-30 For undergraduate and
graduate courses in global marketing The excitement, challenges, and controversies of global
marketing. Global Marketing reﬂects current issues and events while oﬀering conceptual and
analytical tools that will help students apply the 4Ps to global marketing. MyMarketingLab for
Global Marketing is a total learning package. MyMarketingLab is an online homework, tutorial,
and assessment program that truly engages students in learning. It helps students better
prepare for class, quizzes, and exams–resulting in better performance in the course–and
provides educators a dynamic set of tools for gauging individual and class progress.
Strategic Management: Theory & Cases: An Integrated Approach Charles W. L. Hill
2016-01-18 This engaging strategy text presents the accumulated knowledge of strategic
management scholarship in a way that is very accessible to students. Highly respected
authors Hill, Schilling, and Jones integrate cutting-edge research on topics including
competitive advantage, corporate governance, diversiﬁcation, strategic leadership, technology
and innovation, and corporate social responsibility through both theory and case studies.
Based on real-world practices and current thinking in the ﬁeld, the 12th edition of STRATEGIC
MANAGEMENT features an increased emphasis on the changing global economy and its role in
strategic management, as well as thought-provoking opening and closing cases that highlight
the concepts discussed in each chapter. The appendix walks students through the case
analysis process, and explains key ratios that managers use to compare the performance of
ﬁrms. This text is the key reference that should be on every strategic leader's bookshelf.
Important Notice: Media content referenced within the product description or the product text
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may not be available in the ebook version.
The Art and Science of Leadership Afsaneh Nahavandi 2011-01-04 Nahavandi's text has
an application emphasis with a cross cultural perspective on leadership.
Strategic Management Michael A. Hitt 2011 Examine strategic management with the
market-leading book that has set the standard for providing an intellectually rich, yet
thoroughly practical, analysis of strategic management today. Written by highly respected
experts and scholars Hitt, Ireland, and Hoskisson, STRATEGIC MANAGEMENT:
COMPETITIVENESS AND GLOBALIZATION, CONCEPTS AND CASE, 9E is the only book that
integrates the classic industrial organization model with a resource-based view of the ﬁrm to
give readers a complete understanding of how businesses use strategic management to
establish a sustained competitive advantage. The authors present cutting-edge research and
strategic management trends within a strong global focus, using memorable examples from
more than 600 companies. A selection of 30 compelling cases prepares you to face the broad
range of critical issues confronting contemporary managers. You can also easily build your
own case selections from other premier providers, such as Harvard, Ivey, and Darden.
Essentials of Strategic Management John E. Gamble 2011 This title responds head-on to
the growing requests by business faculty for a concise, theory-driven strategic management
concepts and cases text.
The Harvard Business Review Entrepreneur's Handbook Harvard Business Review 2018-01-23
The one primer you need to develop your entrepreneurial skills. Whether you're imagining
your new business to be the next big thing in Silicon Valley, a pivotal B2B provider, or an
anchor in your local community, the HBR Entrepreneur's Handbook is your essential resource
for getting your company oﬀ the ground. Starting an independent new business is rife with
both opportunity and risk. And as an entrepreneur, you're the one in charge: your actions can
make or break your business. You need to know the tried-and-true fundamentals--from writing
a business plan to getting your ﬁrst loan. You also need to know the latest thinking on how to
create an irresistible pitch deck, mitigate risk through experimentation, and develop unique
opportunities through business model innovation. The HBR Entrepreneur's Handbook
addresses these challenges and more with practical advice and wisdom from Harvard Business
Review's archive. Keep this comprehensive guide with you throughout your startup's life--and
increase your business's odds for success. In the HBR Entrepreneur's Handbook you'll ﬁnd:
Step-by-step guidance through the entrepreneurial process Concise explanations of the latest
research and thinking on entrepreneurship from Harvard Business Review contributors such as
Marc Andreessen and Reid Hoﬀman Time-honed best practices Stories of real companies, from
Airbnb to eBay You'll learn: Which skills and characteristics make for the best entrepreneurs
How to gauge potential opportunities The basics of business models and competitive strategy
How to test your assumptions--before you build a whole business How to select the right legal
structure for your company How to navigate funding options, from venture capital and angel
investors to accelerators and crowdfunding How to develop sales and marketing programs for
your venture What entrepreneurial leaders must do to build culture and set direction as the
business keeps growing HBR Handbooks provide ambitious professionals with the frameworks,
advice, and tools they need to excel in their careers. With step-by-step guidance, time-honed
best practices, real-life stories, and concise explanations of research published in Harvard
Business Review, each comprehensive volume helps you to stand out from the pack--whatever
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your role.
Strategic Management Frank T. Rothaermel 2012-02 Combining quality and user-friendliness
with rigor and relevance, Frank T. Rothaermel synthesizes theory, empirical research, and
practical applications in a breakthrough new text designed to prepare students for the types of
challenges they will face as managers in the globalized and turbulent businessenvironment of
the 21st century. This new textbook, written with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter cases and strategy highlights, to teach
students how companies gain and sustain competitive advantage.
OneBook...OneVoice...OneVision
Dying in America Institute of Medicine 2015-03-19 For patients and their loved ones, no care
decisions are more profound than those made near the end of life. Unfortunately, the
experience of dying in the United States is often characterized by fragmented care,
inadequate treatment of distressing symptoms, frequent transitions among care settings, and
enormous care responsibilities for families. According to this report, the current health care
system of rendering more intensive services than are necessary and desired by patients, and
the lack of coordination among programs increases risks to patients and creates avoidable
burdens on them and their families. Dying in America is a study of the current state of health
care for persons of all ages who are nearing the end of life. Death is not a strictly medical
event. Ideally, health care for those nearing the end of life harmonizes with social,
psychological, and spiritual support. All people with advanced illnesses who may be
approaching the end of life are entitled to access to high-quality, compassionate, evidencebased care, consistent with their wishes. Dying in America evaluates strategies to integrate
care into a person- and family-centered, team-based framework, and makes recommendations
to create a system that coordinates care and supports and respects the choices of patients
and their families. The ﬁndings and recommendations of this report will address the needs of
patients and their families and assist policy makers, clinicians and their educational and
credentialing bodies, leaders of health care delivery and ﬁnancing organizations, researchers,
public and private funders, religious and community leaders, advocates of better care,
journalists, and the public to provide the best care possible for people nearing the end of life.
Adventures of an It Leader Robert D. Austin 2009-04-21 Becoming an eﬀective IT manager
presents a host of challenges--from anticipating emerging technology to managing
relationships with vendors, employees, and other managers. A good IT manager must also be
a strong business leader. This book invites you to accompany new CIO Jim Barton to better
understand the role of IT in your organization. You'll see Jim struggle through a challenging
ﬁrst year, handling (and fumbling) situations that, although ﬁctional, are based on true events.
You can read this book from beginning to end, or treat is as a series of cases. You can also skip
around to address your most pressing needs. For example, need to learn about crisis
management and security? Read chapters 10-12. You can formulate your own responses to a
CIO's obstacles by reading the authors' regular "Reﬂection" questions. You'll turn to this book
many times as you face IT-related issues in your own career.
Entrepreneurship Bruce R. Barringer 2008 Undergraduate course in Entrepreneurship and New
Venture creation. Entrepreneurship 2/e takes students on the entire journey of launching a
new venture, with a unique emphasis on the front end of the entrepreneurial process.
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Strategic Management Frank Martin 2014-01-21 This edition, which now includes fully
classroom-tested case studies, covers the core aspects of the business strategy syllabus as
well as reﬂecting the cutting edge of strategic management thought.
Contemporary Selling Mark W. Johnston 2016-02-19 Contemporary Selling is the only book
on the market that combines full coverage of 21st century personal selling processes with a
basic look at sales management practices in a way that students want to learn and instructors
want to teach. The overarching theme of the book is enabling salespeople to build
relationships successfully and to create value with customers. Johnston and Marshall have
created a comprehensive, holistic source of information about the selling function in modern
organizations that links the process of selling (what salespeople do) with the process of
managing salespeople (what sales managers do). A strong focus on the modern tools of
selling, such as customer relationship management (CRM), social media and technologyenabled selling, and sales analytics, means the book continues to set the standard for the
most up-to-date and student-friendly selling book on the market today. Pedagogical features
include: Mini-cases to help students understand and apply the principles they have learned in
the classroom Ethical Dilemma and Global Connection boxes that simulate real-world
challenges faced by salespeople and their managers Role Plays that enable students to learn
by doing A companion website includes an instructor’s manual, PowerPoints, and other tools to
provide additional support for students and instructors.
Essentials of Strategic Management Charles W. L. Hill 2011-04-19 Thorough yet concise,
ESSENTIALS OF STRATEGIC MANAGEMENT, Third Edition, is a brief version of the authors'
market-leading text STRATEGIC MANAGEMENT: AN INTEGRATED APPROACH. Following the
same framework as the larger book, ESSENTIALS helps students identify and focus on core
concepts in the ﬁeld in a more succinct, streamlined format. Based on real-world practices and
current thinking, the text's presentation of strategic management features an increased
emphasis on the business model concept as a way of framing the issues of competitive
advantage. Cutting-edge research, new strategic management theory, and a hands-on
approach allow students to explore major topics in management, including corporate
performance, governance, strategic leadership, technology, and business ethics. In addition, a
high-quality case program examines small, medium, and large companies--both domestic and
international--so that students gain experience putting chapter concepts into real-world
practice in a variety of scenarios. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Strategic Management and Business Policy Thomas L. Wheelen 1998
Strategy Bob de Wit 2014-06-03 In this book, the fundamental diﬀerences of opinion within
strategic management are not ignored or smoothed over. The authors carefully guide the
students through the many, often conﬂicting, perspectives in the ﬁeld of strategy, in order to
help them become true stategic thinkers.
Cambridge Handbook of Open Strategy David Seidl 2019-07-31 The ﬁrst of its kind, this
Handbook mobilizes research on an emerging phenomenon, Open Strategy. As new
technologies and societal pressures have precipitated employees, business partners,
shareholder groups and other stakeholders into deeper involvement in strategy, various Open
Strategy initiatives now promise greater transparency and inclusion in the strategy process.
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Providing a wide-ranging introduction to the concept of Open Strategy and its various
dimensions, the chapters of this Handbook detail key practices, discuss the roles of
technology, and propose various theoretical perspectives for researching Open Strategy.
Finally, this Handbook addresses the ongoing challenges and politics involved in Open
Strategy. It will appeal to organization and strategy scholars, master's students in business
and management, practitioners, such as consultants and strategy staﬀ in established ﬁrms,
and anyone concerned with new trends in strategy development and its implications for
organizations and their members.
Intrapreneurship-The Secret to Success! Howard Edward Haller 2014-03 Intrapreneurship
is the secret to escalating and enduring success. With an eﬀective intrapreneurship program in
place organizations can increase innovation, recruit and retain key employees, unlock new
product and service creation, expand market share, sustain higher proﬁts, and improve job
satisfaction. Corporate executives who lead and build powerful teams and organizational
cultures that support game-changing innovation agree. Out-of-the-box thinking, risk taking,
and the drive of entrepreneurship need to resonate loud and clear within their organizations.
Dr. Haller goes beyond concept and theory of intrapreneurship. As a proven "hands on"
intrapreneurship expert, he has taken multiple intrapreneurial ventures, as founder or cofounder, from Zero in sales to over Hundreds of Millions of dollars in sales- each in four years
or less. Haller successfully built a series of proﬁtable intrapreneurial (corporate
entrepreneurial) entities within large and medium companies. Some of these include: PR1ME
Computer, Anaconda-Ericsson Inc., and Corona Data Systems. Called "The da Vinci of Finance"
by those who know him, Dr. Haller is on a mission to light the spark and to nourish the ﬂame of
intrapreneurship by creating a million intrapreneurs, who are beating the drum for a way to
create innovation within the conﬁnes of cubicle nation in a way it's never been done before, to
make the world a better place. Dr. Haller is an accomplished serial entrepreneur, including cofounding, taking public, and then selling for cash the technology ﬁrm RETIX to Credit Lyonnais
Bank. Intrapreneurship expert Howard Edward Haller, Ph.D. is a sought-after real world
authority and keynote speaker who inspires business leaders serious about big growth to
nourish the intrapreneurship ﬂame to ignite innovation, create and retain key employees,
unlock product creation, expand market share, and achieve and sustain higher proﬁts within
their organizations. In Intrapreneurship: The Secret, Dr. Haller reveals: 10 uncommon and
eﬀective ways to encourage innovation, risk taking, and out-of-the-box thinking, starting today
9 essential habits of highly eﬀective and successful intrapreneurs 6 powerful ways to build a
culture of intrapreneurship 3 enduring beneﬁts to expect when intrapreneurship ignites within
your organization One tricky truth about intrapreneurship as a strategic business tool that can
change the game for your organization forever. With over 15 case studies of proﬁtable
innovative companies who use intrapreneurship and proﬁles of visionary intrapreneurs you'll
be inspired to bring intrapreneurship alive within your organization to ignite long-term
proﬁtability, enthusiasm, and be in a stellar position to retain a highly gifted staﬀ."
Loose-Leaf for Strategic Management: Concepts and Cases Frank Rothaermel
2012-01-09 Binder Ready Loose-Leaf Text – (9780077497712)– This full featured text is
provided as an option to the price sensitive student. It is a full 4-color text that’s three whole
punched and made available at a discount to students.
Strategic Management Frank T. Rothaermel 2018-01-23
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Innovation Management and New Product Development Paul Trott 2016-09-01 Revised edition
of the author's Innovation management and new product development, 2012.
Strategic Management: Concepts: Competitiveness and Globalization Michael A. Hitt
2012-01-01 Introduce your students to strategic management with the market-leading text
that has set the standard for the most intellectually rich, yet thoroughly practical, analysis of
strategic management concepts today. Written by highly respected experts and prestigious
instructors Hitt, Ireland and Hoskisson, STRATEGIC MANAGEMENT: COMPETITIVENESS AND
GLOBALIZATION, CONCEPTS, 10E is the only book that integrates the classic industrial
organization model with a resource-based view of the ﬁrm to give students a complete
understanding of how today’s businesses use strategic management to establish a sustained
competitive advantage. The authors combine the latest, cutting-edge research and strategic
management trends with insights from some of today’s most prominent scholars. A strong
global focus and carefully selected examples from more than 600 emerging and established
companies place concepts into context within an inviting, relevant and complete presentation.
A wealth of learning features and experiential exercises address numerous critical issues
confronting managers today. Various online teaching tools and a complete electronic business
library help keep study current and relevant. Count on this Concepts text to provide the solid
understanding of critical strategic management concepts your students need to increase
performance and establish a clear competitive advantage. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
ISE Strategic Management: Concepts Frank Rothaermel 2019-11-17
Predicting the Turn Dave Knox 2017
Strategic Management Frank T. Rothärmel 2013 Combining quality and user-friendliness with
rigor and relevance, Frank T. Rothaermel synthesizes theory, empirical research, and practical
applications in a breakthrough new text designed to prepare students for the types of
challenges they will face as managers in the globalized and turbulent businessenvironment of
the 21st century. This new textbook, written with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter cases and strategy highlights, to teach
students how companies gain and sustain competitive advantage.
OneBook...OneVoice...OneVision
Strategic Management and Competitive Advantage: Concept and Cases, eBook,
Global Edition William Hesterly 2015-02-27 For courses in strategy and strategic
management. Core strategic management concepts without the excess. Just the essentials,
Strategic Management and Competitive Advantage strips out excess by only presenting
material that answers the question: does this concept help students analyze real business
situations? This carefully crafted approach provides students with all the tools necessary for
strategic analysis. MyManagementLab for Strategic Management is a total learning package.
MyManagementLab is an online homework, tutorial, and assessment program that truly
engages students in learning. It helps students better prepare for class, quizzes, and
exams—resulting in better performance in the course—and provides educators a dynamic set
of tools for gauging individual and class progress. Please note that the product you are
purchasing does not include MyManagementLabLab. MyManagementLabLab Join over 11
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million students beneﬁting from Pearson MyLabs. This title can be supported by
MyManagementLabLab, an online homework and tutorial system designed to test and build
your understanding. Would you like to use the power of MyManagementLabLab to accelerate
your learning? You need both an access card and a course ID to access
MyManagementLabLab. These are the steps you need to take: 1. Make sure that your lecturer
is already using the system Ask your lecturer before purchasing a MyLab product as you will
need a course ID from them before you can gain access to the system. 2. Check whether an
access card has been included with the book at a reduced cost If it has, it will be on the inside
back cover of the book. 3. If you have a course ID but no access code, you can beneﬁt from
MyManagementLabLab at a reduced price by purchasing a pack containing a copy of the book
and an access code for MyManagementLabLab (ISBN:9781292060378) 4. If your lecturer is
using the MyLab and you would like to purchase the product... Go to
www.mymanagementlab.com to buy access to this interactive study programme. For educator
access, contact your Pearson representative. To ﬁnd out who your Pearson representative is,
visit www.pearsoned.co.uk/replocator
Strategic Management Gregory G. Dess 2009-02
Principles of Auditing & Other Assurance Services Ray Whittington 2021 "The 22nd
edition of Principles of Auditing & Other Assurance Services provides a care-fully balanced
presentation of auditing theory and practice. Written in a clear and understandable manner, it
is particularly appropriate for students who have had limited or no audit experience. The
approach is to integrate auditing material with that of previous accounting ﬁnancial,
managerial, and systems courses"-Concepts for Nursing Practice Jean Giddens 2017 "This innovative interactive text explains 58
of the most common nursing concepts - including six all new concepts - that span the areas of
patient physiology, patient behavior, and the professional nursing environment. Featured
exemplars for each concept are also discussed to help you more easily understand the
concepts and apply them to the clinical setting. In addition to more concepts and featured
exemplar sections, this new second edition also boasts a more intuitive organization and
review questions for both RN and LPN/LVN programs"--Publisher.
When We Are Free Dale C. Matcheck 2014-07-01
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